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Introduction

1.1 Research Background & Objectives

To conduct a survey amongst residents in the Newark and
Sherwood area to assess shopping habits for main food and
grocery, top-up, non-food shopping and leisure activities.

1.2 Research Methodology

A total of 1,100 telephone interviews were conducted between
Thursday 28th April 2016 and Monday 9th May 2016. Interviews
were conducted using NEMS in-house CATI (Computer Assisted
Telephone Interviewing) Unit. Respondents were contacted during
the day and in the evening. All respondents were the main shopper
in the household, determined using a preliminary filter question.

A total of 402 face to face interviews were also conducted. Fieldwork
was carried out between Saturday 30th April 2016 and Friday 20th
May 2016.

Interviews were conducted using NEMS field interviewers. We
engaged our resident professional field market researchers on this
project, virtually all of who possess substantial experience in
shopper research studies.

The interviews were subject to a 10% random back check to ensure
the survey was being conducted to the required standard.
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1.2.1

Sampling

1.2.2 Survey Area
The survey area was segmented into 11 zones, defined using
postcode sectors. The zone details were:
Zone | Postcode Sectors Number of Interviews
1 NG24 1, NG24 4 100
2 NG24 2, NG24 3 100
3 NG23 5 100
4 NG21 9, NG22 9 100
5 NG22 0, NG23 6 100
6 LNG 4, LN6 8, LN6 9 100
7 LN50, LN59 100
8 NG32 2, NG32 3 100
9 NG13 0, NG13 8, NG13 9 100
10 NG14 6, NG14 7, NG25 0 100
11 NG21 0, NG22 8 100
Total 1,100
1.2.3 Telephone Numbers

All available telephone numbers are used to obtain the sample of
interviews. This includes published telephone numbers (land-lines
and some mobile humbers) but is supplemented with ex-directory
numbers as the demographic profile of this sub-set is different to the
demographics of the published numbers sample. Ex-directory
numbers are randomly generated using the published numbers as a
‘seed’. Business numbers are de-duped and excluded.
We don't screen against the TPS (Telephone Preference Service)
database, again because the demographic profile of TPS registered
numbers is slightly different to the rest of the population. In addition,
there is no legal requirement to screen against TPS registered
numbers; market research is not classified as unsolicited sales and
marketing.
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1.2.4 Sample Profile

It should be noted that as per the survey’s requirements, the profile
of respondents is that of the main shopper / person responsible for
most of the food shopping in the household. As such it will always
differ from the demographic profile of all adults within the survey
area. With any survey among the main shopper / person responsible
for most of the food shopping in the household the profile is typically
biased more towards females and older people. The age of the main
shopper / person responsible for most of the food shopping in the
household is becoming older due to the financial constraints on
young people setting up home.

A number of measures are put in place to ensure the sample is
representative of the profile of the person responsible for most of the
food / shopping in the household.

First of all, interviewing is normally spread over a relatively long
period of time, certainly longer than the theoretical minimum time it
would take. This allows us time to call back people who weren't in
when we made the first phone call. If we only interview people who
are at home the first time we call, we over-represent people who
stay at home the most; these people tend to be older / less
economically active.

We also control the age profile of respondents; this is a two-stage
process. First of all, we look at the age profile of the survey area
according to the latest Census figures. Using a by-product from
additional data we collect from a weekly telephone survey of a
representative sample of all adults across the country we know the
age profile of the main-shopper in any given area. This information is
from data based on in excess of 100,000 interviews and is regularly
updated and is therefore probably the most accurate and up to date
information of its kind.

Stratified random sampling helps ensure that the sample is as
representative as possible. While the system dials the next random
selected number for interviewers, all calls are made by interviewers;
no automated call handling systems are used.

1.2.5 Time of Interviewing

Approximately two-thirds of all calls are made outside normal
working hours.
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1.2.6 Monitoring of Calls

At least 5% of telephone interviews are randomly and remotely
monitored by Team Leaders to ensure the interviewing is conducted
to the requisite standard. Both the dialogue and on-screen entries
are monitored and evaluated. Interviewers are offered re-training
should these standards not be met.

1.3 Weightings

To correct the small differences between the sample profile and
population profile, the data was weighted. The population is of the
main shopper in the household. Weightings have been applied to
age bands based on an estimated age profile of main shoppers (see
section 1.3.3 for details). The weighted totals differ occasionally from
the adjusted population due to rounding error. Details of the age
weightings are given in the table below:

Age Main Shopper Interviews Age
Profile (%) Achieved Weightings
18-34 17.76% 33 5.7850
35-44 16.74% 114 1.5804
45-54 19.15% 255 0.8081
55-64 19.55% 209 1.0064
65+ 26.80% 465 0.6201
(Refused) n/a 24 1.0000
Total 1,100
NEMS market research 6
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Further weightings were then applied to adjust zone samples to be
representative by population. Details of those weightings are given

in the table below:

Zone Population *

17,024
19,373
5,830
17,823
10,120
23,361
14,628
6,830

© ol N oo g~ O NP

17,441

=
o

20,342
11 16,035
Total 168,807

* Source: Census 2011

Interviews
Achieved

100
100
100
100
100
100
100
100
100
100
100

1,100

Interviews

Achieved

(Weighted
by Age)

95
89
109
97
91
87
105
121
121
88
94

Zone
Weightings

1.1632
1.4124
0.3469
1.1941
0.7237
1.7493
0.9051
0.3667
0.9377
1.5049
1.1072
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1.4  Statistical Accuracy

As with any data collection where a sample is being drawn to
represent a population, there is potentially a difference between the
response from the sample and the true situation in the population as
a whole. Many steps have been taken to help minimise this
difference (e.g. random sample selection, questionnaire construction
etc) but there is always potentially a difference between the sample
and population — this is known as the standard error.

The standard error can be estimated using statistical calculations
based on the sample size, the population size and the level of
response measured (as you would expect you can potentially get a
larger error in a 50% response than say a 10% response simply
because of the magnitude of the numbers).

To help understand the significance of this error, it is normally
expressed as a confidence interval for the results. Clearly to have
100% accuracy of the results would require you to sample the entire
population. The usual confidence interval used is 95% - this means
that you can be confident that in 19 out of 20 instances the actual
population behaviour will be within the confidence interval range.

Telephone survey example: if 50% of a sample of 1,100 answers
“Yes” to a question, we can be 95% sure that between 47.0% and
53.0% of the population holds the same opinion (i.e. +/- 3.0%). The
following is a guide showing confidence intervals attached to various
sample sizes from the study:

%ge Response 95% confidence interval
10% +1.8%
20% +2.4%
30% +2.7%
40% +2.9%
50% +3.0%
NEMS market research 8
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In-Centre survey example: if 50% of a sample of 402 answers “Yes”
to a question we can be 95% sure that between 45.1% and 54.9% of
the population holds the same opinion (i.e. +/- 4.9%).

%ge Response 95% confidence interval
10% +2.9%
20% +3.9%
30% +4.5%
40% +4.8%
50% +4.9%
NEMS market research 9
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1.5 Data Tables

Tables are presented in question order with the question number
analysed shown at the top of the table. Those questions where the
respondent is prompted with a list of possible answers are indicated
in the question text with a suffix of [PR].

The sample size for each question and corresponding column
criteria is shown at the base of each table. A description of the
criteria determining to whom the question applies is shown in italics
directly below the question text; if there is no such text evident then
the question base is the full study sample. If the tabulated data is
weighted (indicated in the header of the tabulations), in addition to
the sample base, the weighted base is also shown at the bottom of
each table.

Unless indicated otherwise in the footer of the tabulations, all
percentages are calculated down the column. Arithmetic rounding to
whole numbers may mean that columns of percentages do not sum
to exactly 100%. Zero per cent denotes a percentage of less than
0.05%.

Percentages are calculated on the number of respondents and not
the number of responses. This means that where more than one
answer can be given to a question the sum of percentages may
exceed 100%. All such multi-response questions are indicated in the
tabulated by a suffix of [MR] on the question text.

Where appropriate to the question, means are shown at the bottom
of response tables. These are calculated in one of two ways: if the
data is captured to a coded response a weighted mean is calculated
and the code weightings are shown as a prefix above the guestion
text; if actual specific values were captured from respondents these
individual numbers are used to calculate the mean.
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Job No. 120416
Newark & Sherwood Town Centre & Retail Study

Good morning / afternoon / evening, l am ...... from NEMS Market Research and we are
conducting a short survey in your area about shopping and leisure activities, on behalf on
Newark & Sherwood District Council. Do you have time to answer some questions please? It will
take about five to ten minutes.

QA Areyou the person responsible, or jointly responsible for food and non-food shopping in your household?

YES — CONTINUE INTERVIEW.
NO — ASK TO SPEAK TO THE PERSON WHO IS RESPONSIBLE FOR MOST OF THE household's SHOPPING,
IF NOT AVAILABLE THANK AND CLOSE INTERVIEW.

Q01 In which store or shopping centre do you NORMALLY shop at for all your household’s main food and
arocery shoppina needs (i.e. primarily bulk trolley purchases)?
DO NOT READ OUT. ONE ANSWER ONLY. INTERVIEWER INCLUDE STORES FULL NAME (E.G. TESCO
EXTRA, TESCO EXPRESS, ETC) AND ADDRESS.

#Food Food list CLOSE IF 'DON'T DO’

Those who do their main food shopping via the Internet at Q01:
QO1A Which retailer do you purchase your main food internet / home delivery shopping from?
DO NOT READ OUT. ONE ANSWER ONLY.

#NetF Internet food list GO TO Q06

Q02 What do you like about this store / town centre?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

Nothing / very little

Attractive environment / nice place
Close to friends or relatives

Close to home

Close to work

Compact

Easy to get to by bike

Easy to get to by bus

Easy to get to by car

Easy to park

Good facilities

Good food stores

Good pubs, cafés or restaurants
Good range of non-food shops
Makes a change from other places
Quiet

Safe and secure

The market (food / farmers market, other markets)
Traditional

Traffic free shopping centre

Other (Including a specific shop or attraction) (PLEASE WRITE IN)
(Dont know)

OFXC—TQOTNMMUOTW>O©O~NOUAWNR

Q03 How do you normally travel to (STORE MENTIONED AT Q01)?
DO NOT READ OUT. ONE ANSWER ONLY.

Car / van (as driver)

Car / van (as passenger)
Bus, minibus or coach
Using park & ride facility
Motorcycle, scooter or moped
Walk

Taxi

Train

Bicycle

Mobility scooter / wheelchair
Other (PLEASE WRITE IN)
(Don't know)

(Varies)

DOW>O©0~NDUHWN R
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Q04 When you visit (STORE MENTIONED AT QO01) for your main food shopping, do you combine your shopping
with other activities (for example non-food shopping, leisure / entertainment, visiting restaurants, bars,

banks. etc.)?

DO NOT READ OUT. CAN BE MULTICODED. PROBE FULLY. Anywhere else?

Yes - non-food shopping

Yes - other food shopping

Yes - bars / pubs

Yes - bingo

Yes - cafés

Yes - cinemas

Yes - get petrol

Yes - go to park

Yes - gyms / health and fithess

Yes - library

Yes - markets

Yes - meeting family

Yes - meeting friends

Yes - museums / art gallery

Yes - other service (e.g. travel agent, estate agent etc.)
Yes - personal service (e.g. hairdressers, beauty salon etc.)
Yes - restaurants

Yes - swimming

Yes - theatre

Yes - work

Yes - other (PLEASE WRITE IN)
No

(Don't know)

OZZTrXRCe—IQQTMMUOW>O©ONOUNWNER

O
o
a

DO NOT READ OUT. ONE ANSWER ONLY.

#Linke Linked Trip List

Q06 In addition to (STORE MENTIONED AT QO1), is there any other store that you regularly use for your main-

food shoppina?

DO NOT READ OUT. ONE ANSWER ONLY. INTERVIEWER - INCLUDE STORES FULL NAME (E.G. TESCO

EXTRA, TESCO EXPRESS, ETC) AND ADDRESS.
#Food Food list

Those who do their main food shopping via the Internet at Q06:

QO6A Which internet / home delivery retailer do you also use for your main food shopping?

DO NOT READ OUT. ONE ANSWER ONLY.

#NetF Internet food list

Q07 In addition to your main food shopping, where do you normally do most of your household's small scale
top-up food shopping (i.e. the store you visit regularly (2+ times a week to buy bread, milk, etc., on a day-to-

dav basis)?

DO NOT READ OUT. ONE ANSWER ONLY. INTERVIEWER - INCLUDE STORES FULL NAME (E.G. TESCO

EXTRA, TESCO EXPRESS, ETC) AND ADDRESS.

#Food Food List

Those who do their top-up food shopping via the Internet at Q07:
QO7A Which retailer do you purchase your top-up food internet / home delivery shopping from?

DO NOT READ OUT. ONE ANSWER ONLY.
#NetF Internet food list

Those who do top-up shopping at Q07:

Q08 Of all the money you spend on your main and top-up food shopping, what share goes to your main food

shoppina?

DO NOT READ OUT. PLEASE WRITE IN TO THE NEAREST WHOLE %

% (PLEASE WRITE IN)
(Dont know)
(Refused)

N < X

Those who do top-up shopping at Q07:

Q09 In addition to (STORE MENTIONED AT QOQ7), is there any other store that you regularly use for your

household's small scale top-up food shoppina?

DO NOT READ OUT. ONE ANSWER ONLY. INTERVIEWER - INCLUDE STORES FULL NAME (E.G. TESCO

EXTRA, TESCO EXPRESS, ETC) AND ADDRESS.
#Food Food List

Those who also do top-up shopping via the Internet at Q09:

QO09A Which internet / home delivery retailer do you also use for your top-up food shopping?

DO NOT READ OUT. ONE ANSWER ONLY.

#NetF Internet food list

READ OUT: | would now like to ask you some questions about your non-food shopping habits /

preferences.

Questionnaire Copyright NEMS market research

Yes - visiting services such as banks and other financial institutions

When you combine your trip with other activities, where do you normally go?

GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q05
GOTO Q06
GOTO Q06
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Q10 In which ONE town centre, freestanding store or retail park do you do most of your household's shopping
for mens, womens, childrens and baby clothing and footwear (fashion items - not sports clothing and
footwear)?

DO NOT READ OUT. ONE ANSWER ONLY.
INTERVIEWER NOTE: PLEASE PROBE FULLY FOR ROAD NAME AND LOCATION IF LOCATED OUT OF
CENTRE.

#NonF Non-Food List

Those who do most of their clothing and footwear via the Internet at Q10:
Q10A Which internet / home delivery retailer do you use for your household's shopping for mens, womens,
childrens and baby clothing and footwear (fashion items - not sports clothing and footwear)?

DO NOT READ OUT. ONE ANSWER ONLY.
#NetN Internet Non-Food List
Those who buy clothing and footwear (excluding via the Internet) at Q10:

How do you normally travel to (STORE OR CENTRE MENTIONED AT Q10)?
DO NOT READ OUT. ONE ANSWER ONLY

fe]
=
-

Car / van (as driver)

Car / van (as passenger)
Bus, minibus or coach

Using park & ride facility
Motorcycle, scooter or moped
Walk

Taxi

Train

Bicycle

Mobility scooter / wheelchair
Other (PLEASE WRITE IN)
(Don't know)

(Varies)

TOWm>O©0O~NDUAWNR

Lo}
=
N

Where do you normally do most of your household's shopping for recording media for pictures and sound
(e.g. records, pre-recorded and unrecorded CDs & DVDs, unexposed films for photographic use, etc.)
(Excludina video aames)?

DO NOT READ OUT. ONE ANSWER ONLY.

INTERVIEWER NOTE: PLEASE PROBE FULLY FOR ROAD NAME AND LOCATION IF LOCATED OUT OF
CENTRE.

#NonF Non-Food List

Those who buy recording media products via the Internet at Q12:

Q12A Which internet / home delivery retailer do you use for your household's shopping for recording media for
pictures and sound (e.g. records, pre-recorded and unrecorded CDs & DVDs, unexposed films for
photoaranhic use. etc. ) (Excludina video aames)?

DO NOT READ OUT. ONE ANSWER ONLY.

#NetN Internet Non-Food List

Q13 Where do you normally do most of your household's shopping for audio visual, photographic, computer
items (such as stereos, radios. TVs, software, cameras, kindles. ipads. telephones, etc.)?
DO NOT READ OUT. ONE ANSWER ONLY.
INTERVIEWER NOTE: PLEASE PROBE FULLY FOR ROAD NAME AND LOCATION IF LOCATED OUT OF
CENTRE.

#NonF Non-Food List

Those who buy audio / visual equipment via the Internet at Q13:

Q13A Which internet / home delivery retailer do you use for your household's shopping for audio visual,
photographic, computer items (such as stereos, radios, TVs, software, cameras, Kindles, iPads,
telenhones. etc.)?

DO NOT READ OUT. ONE ANSWER ONLY.

#NetN Internet Non-Food List

Q14 Where do you normally do most of your household's shopping for all other domestic electrical goods
including small domestic electrical appliances (such as irons, kettles, fans, coffee makers, food mixers)
and white aoods (fridaes. freezers. dishwashers) and smaller etc)?

DO NOT READ OUT. ONE ANSWER ONLY.
INTERVIEWER NOTE: PLEASE PROBE FULLY FOR ROAD NAME AND LOCATION IF LOCATED OUT OF
CENTRE.

#NonF Non-Food List
Thoe who buy domestic electrical goods via the Internet at Q14:

Q14A Which internet / home delivery retailer do you use for your household's shopping for all other domestic
electrical goods including small domestic electrical appliances (such as irons, kettles, fans, coffee makers,
food mixers) and white goods (fridges, freezers, dishwashers) and smaller etc)?

DO NOT READ OUT. ONE ANSWER ONLY.

#NetN Internet Non-Food List

Questionnaire Copyright NEMS market research
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Q15 Where do you normally do most of your household's shopping for books (incl. dictionaries,
encyclopaedias, text books, guidebooks and musical scores) and stationary (incl. writing pads, envelopes
pens. diaries. etc.) and drawina materials?

INTERVIEWER NOTE: PLEASE PROBE FULLY FOR ROAD NAME AND LOCATION IF LOCATED OUT OF
CENTRE.

#NonF Non-Food List

Those who buy books and stationery via the Internet at Q15:
Q15A Which internet / home delivery retailer do you use for your household's shopping for books (incl.
dictionaries, encyclopaedias, text books, guidebooks and musical scores) and stationery (incl. writing

pads. envelopes pens. diaries. etc.) and drawina materials?
DO NOT READ OUT. ONE ANSWER ONLY.

#NetN Internet Non-Food List

Q16 Where do you normally do most of your household’s shopping for games & toys; pets and pet products;
hobby items; sport clothing / footwear and equipment; camping goods; bicycles; and musical instruments?

DO NOT READ OUT. ONE ANSWER ONLY.
#NonF Non-Food List

Those who buy games, toys, pet products, sports equipment etc. via the Internet at Q16:

Q16A Which internet / home delivery retailer do you use for your household’s shopping for games & toys; pets
and pet products; hobby items; sport clothing / footwear and equipment; camping goods; bicycles; and
musical instruments?

DO NOT READ OUT. ONE ANSWER ONLY.

#NetN Internet Non-Food List

Q17 Where do you normally do most of your household's shopping for furniture, carpets, other floor coverings
and household textiles (includes beds, sofas, tables, etc)?
INTERVIEWER NOTE: PLEASE PROBE FULLY FOR ROAD NAME AND LOCATION IF LOCATED OUT OF
CENTRE.

#NonF Non-Food List

Those who buy furniture, carpets and other floor coverings via the Internet at Q17:

Q17A Which internet / home delivery retailer do you use for your household's shopping for furniture, carpets,
other floor coverinas and household textiles (includes beds, sofas, tables, etc)?
DO NOT READ OUT. ONE ANSWER ONLY.

#NetN Internet Non-Food List

Q18 Where do you normally do most of your household's shopping for DIY goods, decorating supplies and
garden products (such as drills, lawn mowers, hammers, hedge cutters, garden tools, plants, shrubs etc)?

INTERVIEWER NOTE: PLEASE PROBE FULLY FOR ROAD NAME AND LOCATION IF LOCATED OUT OF
CENTRE.

#NonF Non-Food List

Those who buy DIY goods, decorating supplies and garden products via the Internet at Q18:

Q18A Which internet / home delivery retailer do you use for your household's shopping for DIY goods, decorating
supplies and garden products (such as drills, lawn mowers, hammers, hedge cutters, garden tools, plants,
shrubs etc)?

DO NOT READ OUT. ONE ANSWER ONLY.

#NetN Internet Non-Food List

Q19 Where do you normally do most of your household's shopping on all goods for personal care, including
electric appliances (e.g. electric razors, hair dryers, curling tongs, electric toothbrushes), non-electric
appliances (e.g. scissors, hand razors, bathroom scales), cosmetics, perfume, toothpaste, aftershave, sun
tan lotions. etc.

INTERVIEWER NOTE: PLEASE PROBE FULLY FOR ROAD NAME AND LOCATION IF LOCATED OUT OF
CENTRE.

#NonF Non-Food List

Thoe who buy personal care goods via the Internet at Q19:

Q19A Which internet / home delivery retailer do you use for your household's shopping on all goods for personal
care, including electric appliances (e.g. electric razors, hair dryers, curling tongs, electric toothbrushes),
non-electric appliances (e.g. scissors, hand razors, bathroom scales), cosmetics, perfume, toothpaste,

aftershave. sun tan lotions. etc.
DO NOT READ OUT. ONE ANSWER ONLY.

#NetN Internet Non-Food List
Q20 Where do you normally do most of your household's shopping for medical goods (e.g. drugs, medicine),
other pharmaceutical products (e.g. vitamins, plasters, thermometers, bandages, syringes); and therapeutic

appliances / equipment (e.g. spectacles, contact lenses, hearing aids, wheelchairs, etc.).

INTERVIEWER NOTE: PLEASE PROBE FULLY FOR ROAD NAME AND LOCATION IF LOCATED OUT OF
CENTRE.

#NonF Non-Food List
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Those who buy medical goods via the Internet at Q20:

Q20A Which internet / home delivery retailer do you use for your household's shopping for medical goods (e.g.
drugs, medicine), other pharmaceutical products (e.g. vitamins, plasters, thermometers, bandages,
syringes); and therapeutic appliances / equipment (e.g. spectacles, contact lenses, hearing aids,

wheelchairs. etc.).
DO NOT READ OUT. ONE ANSWER ONLY.

#NetN Internet Non-Food List

Q21 Where do you normally do most of your household's shopping on all other goods including jewellery &
watches; glassware, china, tableware and household utensils; and other personal effects (e.g. travel goods,
suitcases. prams. sunalasses):

INTERVIEWER NOTE: PLEASE PROBE FULLY FOR ROAD NAME AND LOCATION IF LOCATED OUT OF
CENTRE.

#NonF Non-Food List

Those who buy all other types of goods via the Internet at Q21:
Q21A Which internet / home delivery retailer do you use for your household's shopping on all other goods
including jewellery & watches; glassware, china, tableware and household utensils; and other personal

effects (e.a. travel aoods. suitcases. prams. sunalasses):
DO NOT READ OUT. ONE ANSWER ONLY.

#NetN Internet Non-Food List

022 How often do you or your household visit Newark Town Centre for your non food shopping?
DO NOT READ OUT. ONE ANSWER ONLY.

Daily

4-6 days a week

2-3 days a week

One day a week

Every two weeks
Monthly

Once every two months
Three-four times a year
Once a year

Less often

Never

(Don't know)

(Varies)

DOW>O0~NDUHWN R

Those who visit Newark Town Centre for non-food shopping at Q22:
What do you like about Newark Town Centre?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

[e]
N
[N}

Nothing / very little

Attractive environment / nice place
Close to friends or relatives

Close to home

Close to work

Compact

Easy to get to by bike

Easy to get to by bus

Easy to get to by car

Easy to park

Good facilities

Good food stores

Good pubs, cafés or restaurants
Good range of non-food shops
Makes a change from other places
Quiet

Safe and secure

The market

Traditional

Traffic free shopping centre

Other (Including a specific shop or attraction) (PLEASE WRITE IN)
(Dont know)

OFrXC—TQOTNMMUOTW>O©O~NOUAWNR
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GO TO Q23
GO TO Q23
GO TO Q23
GO TO Q23
GO TO Q23
GO TO Q23
GO TO Q23
GO TO Q23
GO TO Q23
GO TO Q23
GO TO Q24
GO TO Q23
GO TO Q23
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Q24 What could be improved about Newark Town Centre that would make you visit more often?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY

Nothing

Better access by road

Better public transport

Better signposting

Cleaner streets

Facilities which would assist you if shopping with children
Free car parking

Jewellery / food markets / other events

More / better comparison retailers (i.e. non-food shops)
More / better entertainment

More / better places for eating out (e.g. cafes and restaurants)
More / better food shops

More / better parking

More / better pedestrianised streets

More / better public conveniences

More / better seats / flower displays

More / better services

More advertising

More national multiple shops / High Street shops
Protection from the weather (ie. covered shopping malls)
Shops / services open on Sundays

Other (PLEASE WRITE IN)

(Don't know)

ZIrRCTIOTMMUOW>O©ON®TNWNR

Q25 How often do you or your household visit Southwell District Centre for your shopping and leisure reasons?
DO NOT READ OUT. ONE ANSWER ONLY.

1 Daily GO TO Q26
2 4-6 days a week GO TO Q26
3 2-3 days a week GO TO Q26
4 One day a week GO TO Q26
5 Every two weeks GO TO Q26
6 Monthly GO TO Q26
7 Once every two months GO TO Q26
8 Three - four times a year GO TO Q26
9 Once a year GO TO Q26
A Less often GO TO Q26
B Never GO TO Q27
C (Don't know) GO TO Q26
D (Varies) GO TO Q26

Those who visit Southwell District Centre for non-food shopping at Q25:
Q26 What do you like about Southwell District Centre?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

Nothing / very little

Attractive environment / nice place
Close to friends or relatives

Close to home

Close to work

Compact

Easy to get to by bike

Easy to get to by bus

Easy to get to by car

Easy to park

Good facilities

Good food stores

Good pubs, cafés or restaurants
Good range of non-food shops
Makes a change from other places
Quiet

Safe and secure

The market

Traditional

Traffic free shopping centre

Other (Including a specific shop or attraction) (PLEASE WRITE IN)
(Dont know)

OFr XRC—TEOMMUO®@>O©O~NDUAWNR
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What could be improved about Southwell District Centre that would make you visit more often?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

Nothing

Better access by road

Better public transport

Better signposting

Cleaner streets

Facilities which would assist you if shopping with children
Free car parking

Jewellery / food markets / other events

More / better comparison retailers (i.e. non-food shops)
More / better entertainment

More / better places for eating out (e.g. cafes and restaurants)
More / better food shops

More / better parking

More / better pedestrianised streets

More / better public conveniences

More / better seats / flower displays

More / better services

More advertising

More national multiple shops / High Street shops
Protection from the weather (ie. covered shopping malls)
Shops / services open on Sundays

Other (PLEASE WRITE IN)

(Don't know)

ZIrRCTIOTMMUOW>O©ON®TNWNR

Q28 How often do you or your household visit Edwinstowe District Centre for your shopping and leisure

reasons?

DO NOT READ OUT. ONE ANSWER ONLY.
1 Daily GO TO Q29
2 4-6 days a week GO TO Q29
3 2-3 days a week GO TO Q29
4 One day a week GO TO Q29
5 Every two weeks GO TO Q29
6 Monthly GO TO Q29
7 Once every two months GO TO Q29
8 Three - four times a year GO TO Q29
9 Once a year GO TO Q29
A Less often GO TO Q29
B Never GO TO Q30
C (Don't know) GO TO Q29
D (Varies) GO TO Q29

Those who visit Edwinstowe District Centre for non-food shopping at Q28:
Q29 What do you like about Edwinstowe District Centre?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

Nothing / very little

Attractive environment / nice place
Close to friends or relatives

Close to home

Close to work

Compact

Easy to get to by bike

Easy to get to by bus

Easy to get to by car

Easy to park

Good facilities

Good food stores

Good pubs, cafés or restaurants
Good range of non-food shops
Makes a change from other places
Quiet

Safe and secure

The market

Traditional

Traffic free shopping centre

Other (Including a specific shop or attraction) (PLEASE WRITE IN)
(Dont know)

OFr XRC—TEOMMUO®@>O©O~NDUAWNR

Questionnaire Copyright NEMS market research 7of14



Q30 What could be improved about Edwinstowe District Centre that would make you visit more often?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

Nothing

Better access by road

Better public transport

Better signposting

Cleaner streets

Facilities which would assist you if shopping with children
Free car parking

Jewellery / food markets / other events

More / better comparison retailers (i.e. non-food shops)
More / better entertainment

More / better places for eating out (e.g. cafes and restaurants)
More / better food shops

More / better parking

More / better pedestrianised streets

More / better public conveniences

More / better seats / flower displays

More / better services

More advertising

More national multiple shops / High Street shops
Protection from the weather (ie. covered shopping malls)
Shops / services open on Sundays

Other (PLEASE WRITE IN)

(Don't know)

ZIrRCTIOTMMUOW>O©ON®TNWNR

Q31 How often do you or your household visit Rainworth District Centre for your shopping and lesiure reasons?
DO NOT READ OUT. ONE ANSWER ONLY.

1 Daily GO TO Q32
2 4-6 days a week GO TO Q32
3 2-3 days a week GO TO Q32
4 One day a week GO TO Q32
5 Every two weeks GO TO Q32
6 Monthly GO TO Q32
7 Once every two months GO TO Q32
8 Three - four times a year GO TO Q32
9 Once a year GO TO Q32
A Less often GO TO Q32
B Never GO TO Q33
C (Don't know) GO TO Q32
D (Varies) GO TO Q32

Those who visit Rainworth District Centre for non-food shopping at Q31:
Q32 What do you like about Rainworth District Centre?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

Nothing / very little

Attractive environment / nice place
Close to friends or relatives

Close to home

Close to work

Compact

Easy to get to by bike

Easy to get to by bus

Easy to get to by car

Easy to park

Good facilities

Good food stores

Good pubs, cafés or restaurants
Good range of non-food shops
Makes a change from other places
Quiet

Safe and secure

The market

Traditional

Traffic free shopping centre

Other (Including a specific shop or attraction) (PLEASE WRITE IN)
(Dont know)

OFr XRC—TEOMMUO®@>O©O~NDUAWNR
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What could be improved about Rainworth District Centre that would make you visit more often?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

Nothing

Better access by road

Better public transport

Better signposting

Cleaner streets

Facilities which would assist you if shopping with children
Free car parking

Jewellery / food markets / other events

More / better comparison retailers (i.e. non-food shops)
More / better entertainment

More / better places for eating out (e.g. cafes and restaurants)
More / better food shops

More / better parking

More / better pedestrianised streets

More / better public conveniences

More / better seats / flower displays

More / better services

More advertising

More national multiple shops / High Street shops
Protection from the weather (ie. covered shopping malls)
Shops / services open on Sundays

Other (PLEASE WRITE IN)

(Don't know)

ZIrRCTIOTMMUOW>O©ON®TNWNR

Q34 How often do you or your household visit Ollerton & Boughton for shopping and leisure reasons?
DO NOT READ OUT. ONE ANSWER ONLY.

1 Daily GO TO Q35
2 4-6 days a week GO TO Q35
3 2-3 days a week GO TO Q35
4 One day a week GO TO Q35
5 Every two weeks GO TO Q35
6 Monthly GO TO Q35
7 Once every two months GO TO Q35
8 Three - four times a year GO TO Q35
9 Once a year GO TO Q35
A Less often GO TO Q35
B Never GO TO Q36
(3 (Don’t know) GO TO Q35
D (Varies) GO TO Q35
Those who visit Ollerton & Boughton for non-food shopping at Q34:
Q35 What do you like about Ollerton & Boughton?

DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

Nothing / very little

Attractive environment / nice place
Close to friends or relatives

Close to home

Close to work

Compact

Easy to get to by bike

Easy to get to by bus

Easy to get to by car

Easy to park

Good facilities

Good food stores

Good pubs, cafés or restaurants
Good range of non-food shops
Makes a change from other places
Quiet

Safe and secure

The market

Traditional

Traffic free shopping centre

Other (Including a specific shop or attraction) (PLEASE WRITE IN)
(Dont know)

OFXC—TQOTNMMUOTW>O©O~NOUAWNR
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Q36 What could be improved about Ollerton & Boughton that would make you visit more often?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

Nothing

Better access by road

Better public transport

Better signposting

Cleaner streets

Facilities which would assist you if shopping with children
Free car parking

Jewellery / food markets / other events

More / better comparison retailers (i.e. non-food shops)
More / better entertainment

More / better places for eating out (e.g. cafes and restaurants)
More / better food shops

More / better parking

More / better pedestrianised streets

More / better public conveniences

More / better seats / flower displays

More / better services

More advertising

More national multiple shops / High Street shops
Protection from the weather (ie. covered shopping malls)
Shops / services open on Sundays

Other (PLEASE WRITE IN)

(Don't know)

ZIrRCTIOTMMUOW>O©ON®TNWNR

Q
@
N

How often do you or your household visit the following leisure attractions?
READ OUT. ONE ANSWER PER ATTRACTION.

More than once a week |Once a week|Once a fortnight|Once a month|Once every two months|Once every
six monthslOnce a vear|Don't aol(Dont know / varies)

Bingo / casino / bookmaker ASK Q38 & Q39
Cinema ASK Q40 & Q41
Gym / health club / sports facility ASK Q42 & Q43
Theatre/ concert / music venue ASK Q44 & Q45
Museum / gallery or place of historical / cultural interest ASK Q46 & Q47
Pub / bar / nightclub ASK Q48 & Q49
Restaurant / café ASK Q50 & Q51
Family entertainment (e.g. tenpin bowling, skating rink) ASK Q52 & Q53
Other activity (PLEASE WRITE IN) ASK Q54 & Q55

O©CO~NOOOODWNE

O
@
©

How often do you go to bingo / casino / bookmaker?
DO NOT READ OUT. ONE ANSWER ONLY.

More than once a week
Once a week

Once a fortnight

Once a month

Once every two months
Once every six months
Once a year

(Dont know / varies)

O~NOOOBs WNBRE

Those who visit Bingo, Casino or Bookmaker facilities at Q37:
Where do you or members of your household normally go to play bingo or visit casinos or bookmakers?

Q
@
©

DO NOT READ OUT. ONE ANSWER ONLY.
IF OTHER OR RESPONDENTS STATES A PARTICULAR FACILITY, PLEASE SPECIFY THE FACILITY NAME,
RETAIL PARK / LEISURE PARK, ROAD NAME AND AREA

#Bing( Bingo List

Q40 How often do you go to the cinema?
DO NOT READ OUT. ONE ANSWER ONLY.

More than once a week
Once a week

Once a fortnight

Once a month

Once every two months
Once every six months
Once a year

(Dont know / varies)

O~NO U WNPRE
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Those who visit Cinema at Q37:
Q41 Where do you or members of your household normally go to the cinema?
DO NOT READ OUT. ONE ANSWER ONLY.
IF OTHER OR RESPONDENTS STATES A PARTICULAR FACILITY, PLEASE SPECIFY THE FACILITY NAME,
RETAIL PARK / LEISURE PARK, ROAD NAME AND AREA

#Cinel Cinema List

Q42 How often do you go to a gym / health club / sports facility?
DO NOT READ OUT. ONE ANSWER ONLY.

More than once a week
Once a week

Once a fortnight

Once a month

Once every two months
Once every six months
Once a year

(Dont know / varies)

O~NO U WNPRE

Those who visit gym / healthclub / sports facility at Q37:
Q43 Where do you or members of your household normally go to use a gym / healthclub / sports facility?

DO NOT READ OUT. ONE ANSWER ONLY.
IF OTHER OR RESPONDENTS STATES A PARTICULAR FACILITY, PLEASE SPECIFY THE FACILITY NAME,
RETAIL PARK / LEISURE PARK, ROAD NAME AND AREA

#Heal Healthclub List

Q44 How often do you go to the theatre/ concert / music venue?
DO NOT READ OUT. ONE ANSWER ONLY.

More than once a week
Once a week

Once a fortnight

Once a month

Once every two months
Once every six months
Once a year

(Dont know / varies)

O~NOOOBA WN R

Those who visit the theatre, concerts and / or music venues at Q37:

Q45 Where do you or members of your household normally go to visit the theatre, watch a concert or watch live
music?
DO NOT READ OUT. ONE ANSWER ONLY.

#Thea Theatre List

Q46 How often do you go to a museum / gallery or place of historical / cultural interest?
DO NOT READ OUT. ONE ANSWER ONLY.

More than once a week
Once a week

Once a fortnight

Once a month

Once every two months
Once every six months
Once a year

(Dont know / varies)

O~NO U WNPRE

Those who visit museum, gallery or other place of historical / cultural interest at Q37:

Q47 Where do you or members of your household normally go to a museum, gallery, or other place of historical
/ cultural interest?
DO NOT READ OUT. ONE ANSWER ONLY.

#Muse Museum List

Q48 How often do you go to pubs / bars / nightclubs?
DO NOT READ OUT. ONE ANSWER ONLY.

More than once a week
Once a week

Once a fortnight

Once a month

Once every two months
Once every six months
Once a year

(Dont know / varies)

O~NOOOBs WNBRE
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Q49

Those who visit pub / bars / nightclub /music venue at Q37:

What location (e.g. town centre, shopping centre, retail/ leisure park) do you or members of your household
normally go to for pub / bar / niahtclub / music venue?

DO NOT READ OUT. ONE ANSWER ONLY.

#Leist Leisure List

Q50

O~NOOOBA WNBRE

e}
a
P

How often do you go to restaurants / cafés?
DO NOT READ OUT. ONE ANSWER ONLY.

More than once a week
Once a week

Once a fortnight

Once a month

Once every two months
Once every six months
Once a year

(Dont know / varies)

Those who visit restaurants at Q37:

What location (e.g. town centre, shopping centre, retail/ leisure park) do you or members of your household
normally ao to for eatina out (e.a. cafes and restaurants)?

DO NOT READ OUT. ONE ANSWER ONLY.

#Leist Leisure List

Q52

O~NO U WNERE

Lo
a
@

How often do you go to family entertainment venues (e.q. tenpin bowling, skating rink)?
DO NOT READ OUT. ONE ANSWER ONLY.

More than once a week
Once a week

Once a fortnight

Once a month

Once every two months
Once every six months
Once a year

(Dont know / varies)

Those who partake in family entertainment activities at Q37:

Where do you or members of your household normally go for family entertainment?

DO NOT READ OUT. ONE ANSWER ONLY.

IF OTHER OR RESPONDENTS STATES A PARTICULAR FACILITY, PLEASE SPECIFY THE FACILITY NAME,
RETAIL PARK / LEISURE PARK, ROAD NAME AND AREA

#Fami Family Entertainment List

Q54

O~NO U WNPRE

Q55

How often do you go to (OTHER ACTIVITY FROM Q37)?
DO NOT READ OUT. ONE ANSWER ONLY.

More than once a week
Once a week

Once a fortnight

Once a month

Once every two months
Once every six months
Once a year

(Dont know / varies)

Those who go to other leisure attractions at Q37:
Where do you or members of your household normally go for (OTHER FROM Q37)?
DO NOT READ OUT. ONE ANSWER ONLY.

#Leist Leisure List

Questionnaire Copyright NEMS market research
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Q56 What improvements could be made to Newark & Sherwood District's leisure offer that would make you visit
/ partake in leisure activities more often?
DO NOT READ OUT. CODE UP TO THREE RESPONSES ONLY.

(Nothing)

A casino

A swimming pool

A theatre

A multi-screen cinema

An art house cinema

Bingo

Cheaper prices

Improved access by foot and cycle
Improved public transport
Improved security / CCTV
Improved street furniture
Improvements in the built environment
More / better car parking

More / better cultural facilities
More / better disabled access
More / better health clubs / gyms
More / better policing

More / better public houses

More / better seats

More / better signposting and information
More better parks / green spaces
More for children

More local sports & recreation facilities
More nightclubs

More pavement cafes

More quality restaurants

More street cleaning

Provision of public toilets

Ten-pin bowling

Other (PLEASE WRITE IN)

(Dont do leisure activities)

(Don’t know)

Xs<CHOVDTVOTVOZZIrRARETIOTMMOUOTP»ORNDARWNE

GEN Gender of respondent:
DO NOT READ OUT. CODE FROM OBSERVATION.

1 Male
2 Female

AGE Can | ask how old you are please?
DO NOT READ OUT. ONE ANSWER ONLY.

18-24
25-34
35-44
45-54
55-64
65+
(Refused)

~NOoO A WNERE

OCC What is the occupation of the main income earner in the household?
IF RETIRED ASK FOR PREVIOUS OCCUPATION.

1 Occupation (PLEASE WRITE IN)
2 Retired state pension - ONLY
3 (Refused)

EMP Which of the following best describes the chief wage earner of your household's current employment
situation?
READ OUT. ONE ANSWER ONLY.

Working full time

Working part time
Unemployed

Retired

A housewife

A student

Self employed

Sick / disabled

Other (PLEASE WRITE IN)
(Refused)

> OWO~NOOUAWNER

HOM How many people live in your home including yourself and children?
DO NOT READ OUT. ONE ANSWER ONLY.

One

Two

Three

Four

Five

Six

Seven or more
(Refused)

O~NOO OB WNBRE
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ADU How many adults aged 16 years and over, including yourself, live in your household?
DO NOT READ OUT. ONE ANSWER ONLY.

One

Two

Three

Four or more
(Refused)

a b wN e

CHI  How many children aged 15 years and under, live in your household?
DO NOT READ OUT. ONE ANSWER ONLY.

None

One

Two

Three

Four or more
(Refused)

OO WNPRE

CAR How many cars does your household own or have the use of?
DO NOT READ OUT. ONE ANSWER ONLY.

None

One

Two

Three or more
(Refused)

a s wN P

INC Approximately what is your total household income?
DO NOT READ OUT. ONE ANSWER ONLY.

£0 - £15,000
£15,001 - £20,000
£20,001 - £30,000
£30,001 - £40,000
£40,001 - £50,000
£50,001 - £60,000
£60,001 - £70,000
£70,001 - £80,000
£80,001 - £90,000
£90,001 - £100,000
£100,001 - £150,000
£150,001+

(Dont know / refused)

TOWmD>O©0O~N®DUAWNR

FUT Would you be willing to be recontacted for future quality control purposes?
DO NOT READ OUT. ONE ANSWER ONLY.

[u

Yes
2 No

Thank & close.

Questionnaire Copyright NEMS market research 14 of 14



JOD NO. L/u4lo APril ZULo
NEMS market research
NEWARK & SHERWOOD IN CENTRE SURVEY

INTRODUCTION: Good morning / afternoon, | am ...... from NEM S market research, an independent market research company. We are
conducting a short survey in Newark / Southwell / Ollerton / Edwinstowe / Rainworth (state the appropriate centre) about shopping and
leisure services. Do you have 5 minutes to answer some questions?

ASK ALL:
Q.A. Firstof dl, can | ask you do you work in Market Research?
READ OUT:
Yes CLOSE INTERVIEW
No CONTINUE, GOTO Q.1
ASK ALL:

Q.1  How didyou travel to (STUDY CENTRE) today?
DO NOT PROMPT ONE ANSWER ONLY

~

Car —driver

Car — passenger

Bus

Bicycle

Rail

Taxi

On foot

Other (PLEASE WRITE IN)

O~NOOTAIWNRE PP

ASK ALL:
Q.2  How long do you intend to stay in (STUDY CENTRE) today?
DO NOT PROMPT ONE ANSWER ONLY

~

Less than 30 minutes

30- 59 minutes

1 hour — 1hour 59 minutes

2 hours — 2 hours 59 minutes
3 hours — 3 hours 59 minutes
4 hours and over

(Don't know)

~NogahRIWNEDN

ASK ALL:
Q.3 How often do you visit (STUDY CENTRE) (including Sunday)?
DO NOT PROMPT ONE ANSWER ONLY.

~

7 days aweek

4-6 days aweek

2-3 days aweek

Once aweek

Once every 2 weeks

Once every month

Once every 3 months

Less often than once every 3 months
First time today

(Don't know)

> O oNOUTRNWNRE W



ASK ALL:
Q4  Whatisthe MAIN reason for your visit here today?
DO NOT PROMPT. ONE ANSWER ONLY.

(4)

To buy food items at the shops (not take-away / café / restaurant) 1 GOTOQ.6

To buy non-food goods at the shops (e.g. shoes, clothes, jewellery) 2 GOTOQ.9

To visit the market 3 GOTOQ.S5

For services (e.g. post office, bank, building society, hairdressers) 4 GOTOQ.11
To use aleisure facility (eg. sports centre) 5 GOTOQ.11
As aday visitor to the Town Centre 6 GOTOQ.11
As astaying visitor to the Town Centre 7 GOTOQ.11
Eat out (e.g. take-away / café / restaurant) 8 GOTOQ.11
Work 9 GOTOQ.11
To meet someone A GOTOQ.11
Library / public services (doctor, dentist, etc) B GOTOQ.11
To visit the Nationa Civil War Centre (Newark) C GOTOQ.11
To visit the Town Hall Museum & Art Gallery (Newark) D GOTOQ.11
To visit Newark Air Museum (Newark) E GOTOQ.11
To visit the Palace Theatre (Newark) F GOTOQ.11
To visit the cinema (Newark) G GOTOQ.11
To visit Newark Castle (Newark) H GOTOQ.11
To visit Southwell Minster (Southwell) | GOTOQ.11
To visit the Workhouse (Southwell) J GOTOQ.11
Other (PLEASE WRITE IN) K GOTOQ.11
(Don’t know) L GOTOQ.11

ASK THOSE WHO SAID ‘MARKET’ AT Q.4. OTHERS GO TO INSTRUCTION AT Q.6:
Q.5  What type of market stall do you intend to visit or are likely to visit today?
DO NOT PROMPT ONE ANSWER ONLY.

(5)
Food & Grocery 1
Clothing & Footwear 2
Furniture, Carpets, Soft Household Furnishings 3
DIY and Decorating Goods 4
Domestic Appliances 5
CDs, DVDs, games, books etc.... 6
Gifts and Antiques 7
Art and Crafts 8
Other specialist Non-Food Items (PLEASE WRITE IN) 9
(Don’t know) A

ASK THOSE WHO SAID ‘FOOD’ ITEMSAT Q.4. OTHERS GO TO INSTRUCTION AT Q.9:

Q.6  How much have you spent, or do you intend to spend on food shopping (i.e. main and top-up shopping) today in (STUDY
CENTRE)?
DO NOT PROMPT ONE ANSWER ONLY.

~

Nothing
£1-£5
£6-10
£11-£20
£21-£30
£31-£40
£41-£50
£51-£100
£101-£150
£151-£200
£201-£250
Over £250
(Don't know)

TI0OWmX>»Iooo~NooadwNRE O



ASK 1HUSE WHU SAID "FUUD" TTEMSA T Q4UITHERS GU TUINSIRUCUITUN AT Q.Y
Q.7  What are the names of the main FOOD shops you have visited, or intend to visit today?
DO NOT PROMPT. CODE UPTO FIVE ANSWERS ONLY
(

~

Aldi

Asda

Icdland

Marks and Spencer Food Hall
Morrisons

Waitrose

Other (PLEASE WRITE IN)

~No o bhiwNEFE N

(Don't know) 8

ASK THOSE WHO SAID ‘FOOD’ ITEMSAT Q.4.. OTHERS GO TO INSTRUCTION AT Q.9:

Q.8 Whenvisiting the ..... (ANSWER GIVEN AT Q.7) do you intend to link you shopping trip with a visit to other shops or servicesin
the town centre?
DO NOT PROMPT. CODE UPTO FIVE ANSWERS ONLY

~

No

Y es- Other food shop

Yes- Other non-food shops

Yes Café/ restaurant

Yes- Gym

Yes Library

Yes- Leisure (e.g. cinema)

Yes - Other (PLEASE WRITE IN)

NI 0T A~IWN - 0

(Don't know) 9

ASK THOSE WHO SAID ‘NON-FOOD’ ITEMSAT Q.4. OTHERS GO TO INSTRUCTION AT Q.11

Q.9 How much have you spent, or do you intend to spend on non-food shopping (e.g. clothing & footwear, persona goods, gifts,
household goods, etc.) today in (STUDY CENTRE)?
DO NOT PROMPT ONE ANSWER ONLY.

~

Nothing
£1-£5
£6-10
£11-£20
£21-£30
£31-£40
£41-£50
£51-£100
£101-£150
£151-£200
£201-£250
Over £250
(Don't know)

TUI0OWm >0 oo~ MwN - o

ASK THOSE WHO SAID ‘NON-FOOD’ ITEMSAT Q.4. OTHERSGO TO Q.11
Q.10 What are the names of the NON FOOD shops you have visited, or intend to visit today?
DO NOT PROMPT. RECORD UPTO FIVE ANSWERS ONLY

(10)



ASK ALL:
Q.11  What do you like most about (STUDY CENTRE)?
DO NOT PROMPT CODE UP TO 3 RESPONSES

Near / convenient
Good public transport links
Parking is easy

Parking is cheap
Lack of congestion on roads
Pedestrianised streets

Little traffic-pedestrian conflict
Good directiona signsto Centre
Convenient drop off / pick up stops for buses/ good location of bus station

Ease of accessto al (with pushchairs, wheelchairs, etc)
Well signposted route ways/ good local maps
General cleanliness of shopping streets

Feels safe / absence of threatening individuals/ groups
Presence of police/ other security measures
Nice street furniture / floral displays

Nice busy feel
Not too crowded
Character / atmosphere

Historic buildings/ tourist attractions
Newark - Newark Castle
Newark - The River Trent

Newark - The National Civil War Centre
Newark - Newark Air Museum
Newark - The Town Hall Museum and Art Gallery

Newark - The Paace Theatre
Newark - The cinema
Southwell — Southwell Minster

The Markets
Selection / choice of independent / specialist shops
Presence of alarge supermarkets

Selection / choice of multiple shops (i.e. high street chains such as Boots etc)
Quality of shops
Specified shops (PLEASE WRITE IN)

Prices are competitive in shops compared to other town/district centres
Play areafor children
Range of placesto eat

S<lcedunmovozIrXal—IOMmMOO®>loonNooslwvwe R

Range of pubs/ bars
Range of services (banks, insurance, hairdressers, etc)
Range of leisure facilities

oo ol N<X

Other (PLEASE WRITE IN)

| like everything about the Town Centre
(No opinion)
(Nothing in particular)
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ASK ALL:
Q.12 What do you dislike most about (STUDY CENTRE)?
DO NOT PROMPT CODE UP TO 3 RESPONSES

Unsafe for pedestrians / traffic conflict
Not enough pedestrianisation
Difficultiesin parking

~

Location of parking
Parking is expensive
Poor public transport links

Road congestion
Poor directiona signsto Centre
Poor signage / routeways within centre / lack of maps of centre

Inconvenient location of bus stops/ bus station
Difficulties with pushchairs, wheelchairs, etc
Dirty shopping streets

Feels unsafe / presence of threatening individuals/ groups
Lack of police presence/ other security measures
Lack of street furniture / floral displays

Not busy enough
Over-crowded
General lack of choice of multiple shops

General lack of independent / specialist shops
Quality of shopsisinadequate (PLEASE WRITE IN SHOPS)

Shops too small

Rul—IOMMOTIOT>ooNoohrwNnek

Specified shops absent (PLEASE WRITE IN)

Inadequate range of placesto eat

Inadequate range of services
Inadequate range of leisure facilities
Absence of play areasfor children

Other (PLEASE WRITE IN)

| didlike everything about the Town Centre

(No opinion)
(Nothing in particular)

S<lcdwlmo vloz=ZIr

Q.13 How could (STUDY CENTRE) be improved for shopping?
DO NOT PROMPT CODE UP TO 3 RESPONSES

Specified new shop (PLEASE WRITE IN)

Better market stalls

Better choice of shopsin general

Better quality shops

Better choice of leisure destination in general
Better quality of leisure uses

(13)

[EnY

More choice of restaurants/ cafes
Better quality restaurants/ cafes
More choice of pubs/ bars

Better quality pubs/ bars
More priority of pedestrians / Pedestrianisation
Lesstraffic / congestion

More shelter fromwind / rain
Improve appearance / environment of centre
Remove litter more often

More parking
Cheaper parking
More accessible car parking

Better bus services to the centre
New / relocated bus stops
Improved security measures/ policing

Better signposting within the Centre
Redevelopments/changes to site (PLEASE SPECIFIY SITES)

Other (PLEASE WRITE IN)

(Don't know)
(None mentioned)
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Q.14

ASK ALL
Is there a specific shop/ type of shop that would encourage you to visit (STUDY CENTRE) more often?
DO NOT PROMPT ONE ANSWER ONLY.

(14)
Yes (PLEASE WRITE IN) 1
No 2
(Don't know) 3

Q.15

Q.16

ASK THOSE IN NEWARK ONLY. OTHERS GO TO INSTRUCTION AT Q.16
What do you LIKE MOST about Newark Market?
DO NOT PROMPT CODE UP TO 3 RESPONSES

ASK THOSE IN SOUTHWELL ONLY.OTHERS GO TO INSTRUCTION AT Q.17
What do you LIKE MOST about Southwell Market?
DO NOT PROMPT CODE UP TO 3 RESPONSES

Q.14
(15)
| do not visit the market
Nothing
Near / convenient

Q.15
(16)

Pedestrianised streets
Nice busy feel
Nice street furniture / floral displays

Sesating around the market
The frequency of the markets
The days the markets are on

The non-food stalls
Thefood stalls
The variety of stalls

The character of the market
The placesto eat
Quality of the food products

Quiality of the non-food products
The different types of markets (i.e. antiques, farmers market)
Other (PLEASE WRITE IN)
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(Don’t know) J
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Q.17

Q.18

ASK THOSE IN NEWARK ONLY. OTHERS GO TO INSTRUCTION AT Q.18
What IMPROVEMENTS could be made to Newark Market that would encourage you to visit more often?
DO NOT PROMPT CODE UP TO 3 RESPONSES

ASK THOSE IN SOUTHWELL ONLY. OTHERS GO TO INSTRUCTION AT Q.19

What IMPROVEMENTS could be made to Southwell Market that would encourage you to visit more often?

DO NOT PROMPT CODE UP TO 3 RESPONSES

Q.17
(17)
Nothing
Freguency
A larger market

Q.17
(18)

More butcher stalls
More bakery stalls
More ddi stalls

More fishmonger stalls
More sweet stalls
Thefood stallsin general

More non-food stalls
More variety of stalls
Better quality of the stalls

More events throughout the year
Festivals
Evening markets

Cleaner streets
Protection from the weather (i.e. covered market)
More seats

Better signposting
Over-crowded
Better pedestrian streetsi.e. easier to walk around

SrXa—IMmMMmMUOoO®@Xoo~NoaRWNR

Other (PLEASE WRITE IN)

z

(Don't know)
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ASK THUSE IN NEWARK UNLY. UITHERS GU U INSIRKUCUITIUN AT Q.2U
Q.19 How do you rate the following different markets in Newark out of 10 (with 1 = very poor and 10 = excellent)?
DO NOT PROMPT

Very poor Excellent (Don’t know)
1 2 3 4 5 6 7 8 9 10

General retail market (typically

referred to as Newark market) 1 2 3 4 5 6 7 8 9 A B (19)
Collectors/antique market 1 2 3 4 5 6 7 8 9 A B (20)
Farmers market 1 2 3 4 5 6 7 8 9 A B (21)
Christmas market 1 2 3 4 5 6 7 8 9 A B (22)

ASK THOSE IN OLLERTON AND BROUGHTON OR EDWINSTOWE OR RAINWORTH ONLY. OTHERS GO TO
INSTRUCTION AT Q.22

Q.20 Would anew street market (eg. A farmers market or food market) in the Town Centre encourage you to visit the centre more often?
DO NOT PROMPT ONE ANSWER ONLY.

(23)
Yes 1 GOTOQ.21
No 2 GOTOQ.22
(Don't know) 3 GOTOQ.22
ASK THOSE WHO SAID ‘YES AT Q.20. OTHERS GO TO Q.22:
Q.21 What type of market stall or range of good, would you want a new market to have/?
DO NOT PROMPT ONE ANSWER ONLY.
(24)
Food & Grocery 1
Clothing & Footwear 2
Furniture, Carpets, Soft Household Furnishings 3
DIY and Decorating Goods 4
Domestic Appliances 5
CDs, DVDs, games, books etc.... 6
Gifts and Antiques 7
Art and Crafts 8
Other specialist Non-Food Items (PLEASE WRITE IN) 9
(Don’t know) A



ASK ALL

Q.22 What other CENTRE or RETAIL PARK do you regularly visit (once a month or more)?
DO NOT PROMPT.ONE ANSWER ONLY

CENTRES

No othersregularly visited

Allerton
Arnold

Balderton
Bilsthorpe
Bingham

Birchwood
Blidworth
Boston

Bottesford
Bracebridge Heath
Calverton

Clipstone
Collingham
Edwinstowe

Farmsfield
Farndon
Forest Town

Grantham
Gunthorpe
Lincoln

Long Bennington
Lowdham
Mansfield

Metheringham
Navenby
Newark Town Centre

North Hykeham
North Muskham
Northampton

oco~NoburlwnvkRrBooNonrlwNERENO oo oA ER R

Nottingham
Ollerton and Boughton
Rainworth

Retford
Sleaford
Southwell

Sutton-on-Trent
Tuxford
Waddington

West Bridgford
Woodhouse
Worksop

TMOIO®m>lo oo slwn e X
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~
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RETAIL PARKS

Augustin Retail Park, Grantham
Beacon Hill Retail Park, Newark
Boundary Mills, Grantham

Broadmarsh Centre, Nottingham
Castle Marina Retail Park, Nottingham
Castle Meadow Retail Park, Nottingham

Chilwell Retail Park, Nottingham
Dysart Retail Park, Grantham
Fosse Shopping Park, Leicester

Four Seasons Centre, Mansfield
Grantham Retail Park, Grantham
Haymarket Shopping Centre, L eicester

Highcross, Leicester
Isaac Newton Shopping Centre, Grantham
Lady Bay Retail Park, Nottingham

Madford Retail Park, Nottingham
Northgate Retail Park, Newark
Riverside Retail Park, Nottingham

St Marks Place, Newark
St Marks Shopping Centre Lincoln
St Peter's Retail Park, Mansfield

The George Shopping Centre, Grantham
Tritton Retail Park, Lincoln
Victoria Centre, Nottingham

Victoria Retail Park, Nottingham
Waterside Centre, Lincoln

Other (PLEASE WRITE IN)
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ASK IF A LOCATION MENTIONED AT Q.22. OTHERS GO TO Q.25:

To buy food items (not take-away / café / restaurant)
To buy non-food goods (e.g. shoes, clothes, jewellery)
For services (e.q. bank, building society, hairdressers)

Q.23 What isthe purpose of your visit to this other centre or retail park (MENTIONED IN Q.22)
DO NOT PROMPT ONE ANSWER ONLY

(

~

To use aleisure facility (cinema, sports centre, bowling)

As aday visitor to the Centre
As a staying visitor to the Centre

Eat out (e.g. take-away / café / restaurant)
Work
To meet someone

Library / public services (doctor, dentist, etc)

Other (PLEASE WRITE IN)

(Don't know)
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ASK 1FA LULA TTUN MEN TTUNED Al .24, UTHERS GU 1U Y.£5
Q.24 What do you like about the centre (MENTIONED IN Q.22)?
DO NOT PROMPT ONE ANSWER ONLY

(33)
Better choice of shops 1
Better quality of shops 2
Better non-food shopping 3
Better food shopping 4
Better range of placesto eat and drink 5
Street market/ farmers market 6
More available car parking 7
Cheaper car parking 8
Other (PLEASE WRITE IN) 9
(Don’t know) A
ASK ALL:
Q.25 Arethere any types of leisure fecilities that you feel (STUDY CENTRE) islacking in?
DO NOT PROMPT ONE ANSWER ONLY
(34)
Yes 1 GOTOQ.26
No 2 GOTOCLASSIFICATION
(Don't know) 3 GOTOQ.26

ASK THOSE WHO SAID ‘YES OR ‘DON'T KNOW’ AT Q.25. OTHERS GO TO CLASSIFICATION:
Q.26 Which types of LEISURE USES (including food and drink uses) do you feel (STUDY CENTRE) islacking in?
DO NOT PROMPT PROBE FULLY
(

~

Cinema

Bingo hall

Leisure centre

Health and fitness club
Theatre

Pubs/ bars

Restaurants/ cafes
Nightclubs/ music venues
Late night music venues
Other (PLEASE WRITE IN)

>oo~NouswNnE R

ASK THOSE WHO SAID ‘YES OR ‘DON'T KNOW’ AT Q.25. OTHERS GO TO CLASSIFICATION:
Q.27 How could (STUDY CENTRE) beimproved for LEISURE USES?
DO NOT PROMPT CODE UP TO 3 RESPONSES

(36)
Specified new leisure operator (PLEASE WRITE IN) 1

Better choice of leisure facilitiesin general
Better quality of leisure uses

More choice of restaurants/ cafes

Better quality restaurants/ cafes

More choice of pubs/ bars

Better quality pubs/ bars

More priority of pedestrians / pedestrianisation
Lesstraffic / congestion

More shelter fromwind / rain

Improve appearance / environment of centre
Remove litter more often

More parking

Cheaper parking

More accessible car parking

Better bus services to the centre

New / relocated bus stops

Improved security measures/ policing

Better signposting within the Centre
Redevelopments/changes to site (PLEASE SPECIFIY SITES)

Aul—IOMMmMUOIO®@>Io N o NwN

Other (PLEASE WRITE IN) L

(Don't know)
(None mentioned)
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RESPUNDEN | DETAILS
FOR THE PURPOSE OF HEAD OFFICE CHECKING THE QUALITY OF MY WORK, MAY | TAKE YOUR NAME, ADDRESS
AND CONTACT TELEPHONE NUMBER PLEASE
INTERVIEWER: PLEASE RECORD IN BLOCK CAPITALS

NAME:

ADDRESS.

TeL. No. Post CobDE:

CLASSIFICATION

GENDER: (37) AGE GROUP: (

Male 16 - 24 years

Female 2 25 - 34 years
35 - 44 years
45 - 54 years
55 - 64 years
65+ years

[EnY
w
(o]

~

o0 RWNPRE

ARE YOU IN PAID EMPLOYMENT:

(39)
YES 1 GO TO LOCATION OF WORKPLACE
No 2 GO TO OCCUPATION OF CHIEF WAGE EARNER
L OCATION OF WORKPLACE:
(40)
INSIDE (STUDY CENTRE ) TOWN CENTRE 1
OUTSIDE (STUDY CENTRE ) TOWN CENTRE 2
OCCUPATION OF CHIEF WAGE EARNER INHHOLD: (IF RETIRED, ASK FOR PREVIOUS OCCUPATION) (41)
AB 1
C1 2
c2 3
DE 4
HouseHOLD COMPOSITION:
No. of adults (incl Resp) ..........cc.ovvveee (42)
No. of children (Under 16) ................... (43)
No. of carsin household ..................... (44)
DAY OF INTERVIEW:  (45) TowN (46) LOCATION (SEE MAP) (47)
Monday 1 Newark 1 Location Point 1 1
Tuesday 2 Southwell 2 Location Paoint 2 2
Wednesday 3 Ollerton 3 Locetion Point 3 3
Thursday 4 Edwinstowe 4 Location Point 4 4
Friday 5 Rainworth 5 Location Point 5 5
Saturday 6 Location Point 6 6
Location Point 7 7
Location Point 8 8
Location Point 9 9
Location Point 10 A

DECLARATION: | certify that the interview has been personally carried out by me with the informant and conducted within the MRS Code
of Conduct. | further certify that the informant is not a friend or relative of mine and | have not interviewed him/ her on
any survey in the last six months.

(48) (49)

INTERVIEWER'S SIGNATURE: DATE
THIS QUESTIONNAIRE IS THE PROPERTY OF NEM S market research IN WHOM THE COPYRIGHT ISVESTED ©
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Newark & Sherwood Study Plan and Zones
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APPENDIX 3: HOUSEHOLD SURVEY RESULTS (WEIGHTED)
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1.2

1.3

1.3.1

Introduction

Research Background & Objectives

To conduct a survey amongst residents in the Newark and
Sherwood area to assess shopping habits for main food and
grocery, top-up, non-food shopping and leisure activities.

Research Methodology

A total of 1,100 telephone interviews were conducted between
Thursday 28th April 2016 and Monday 9th May 2016. Interviews
were conducted using NEMS in-house CATI (Computer Assisted
Telephone Interviewing) Unit. Respondents were contacted during
the day and in the evening. All respondents were the main shopper
in the household, determined using a preliminary filter question.

Sampling

Survey Area

The survey area was segmented into 11 zones, defined using
postcode sectors. The zone details were:

Zone | Postcode Sectors Number of Interviews
1 NG24 1, NG24 4 100

2 NG24 2, NG24 3 100

3 NG23 5 100

4 NG21 9, NG22 9 100

5 NG22 0, NG23 6 100

6 LNG 4, LN6 8, LN6 9 100

7 LN5 0, LN59 100

8 NG32 2, NG32 3 100

9 NG13 0, NG13 8, NG13 9 100

10 NG14 6, NG14 7, NG25 0 100

11 NG21 0, NG22 8 100

Total 1,100

NEMS market research 3
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1.3.2

1.3.3

Telephone Numbers

All available telephone numbers are used to obtain the sample of
interviews. This includes published telephone numbers (land-lines
and some mobile humbers) but is supplemented with ex-directory
numbers as the demographic profile of this sub-set is different to the
demographics of the published numbers sample. Ex-directory
numbers are randomly generated using the published numbers as a
‘seed’. Business numbers are de-duped and excluded.

We don't screen against the TPS (Telephone Preference Service)
database, again because the demographic profile of TPS registered
numbers is slightly different to the rest of the population. In addition,
there is no legal requirement to screen against TPS registered
numbers; market research is not classified as unsolicited sales and
marketing.

Sample Profile

It should be noted that as per the survey’s requirements, the profile
of respondents is that of the main shopper / person responsible for
most of the food shopping in the household. As such it will always
differ from the demographic profile of all adults within the survey
area. With any survey among the main shopper / person responsible
for most of the food shopping in the household the profile is typically
biased more towards females and older people. The age of the main
shopper / person responsible for most of the food shopping in the
household is becoming older due to the financial constraints on
young people setting up home.

A number of measures are put in place to ensure the sample is
representative of the profile of the person responsible for most of the
food / shopping in the household.

First of all, interviewing is normally spread over a relatively long
period of time, certainly longer than the theoretical minimum time it
would take. This allows us time to call back people who weren't in
when we made the first phone call. If we only interview people who
are at home the first time we call, we over-represent people who
stay at home the most; these people tend to be older / less
economically active.

We also control the age profile of respondents; this is a two-stage
process. First of all, we look at the age profile of the survey area
according to the latest Census figures. Using a by-product from
additional data we collect from a weekly telephone survey of a
representative sample of all adults across the country we know the

NEMS market research 4
Newark & Sherwood Town Centre Retail Study, May 2016



1.3.4

1.3.5

1.4

age profile of the main-shopper in any given area. This information is
from data based on in excess of 100,000 interviews and is regularly
updated and is therefore probably the most accurate and up to date
information of its kind.

Stratified random sampling helps ensure that the sample is as
representative as possible. While the system dials the next random
selected number for interviewers, all calls are made by interviewers;
no automated call handling systems are used.

Time of Interviewing

Approximately two-thirds of all calls are made outside normal
working hours.

Monitoring of Calls

At least 5% of telephone interviews are randomly and remotely
monitored by Team Leaders to ensure the interviewing is conducted
to the requisite standard. Both the dialogue and on-screen entries
are monitored and evaluated. Interviewers are offered re-training
should these standards not be met.

Weightings

To correct the small differences between the sample profile and
population profile, the data was weighted. The population is of the
main shopper in the household. Weightings have been applied to
age bands based on an estimated age profile of main shoppers (see
section 1.3.3 for details). The weighted totals differ occasionally from
the adjusted population due to rounding error. Details of the age
weightings are given in the table below:

Age Main Shopper Interviews Age
Profile (%) Achieved Weightings

18-34 17.76% 33 5.7850
35-44 16.74% 114 1.5804
45-54 19.15% 255 0.8081
55-64 19.55% 209 1.0064

65+ 26.80% 465 0.6201
(Refused) n/a 24 1.0000
Total 1,100

NEMS market research 5
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Further weightings were then applied to adjust zone samples to be
representative by population. Details of those weightings are given
in the table below:

Zone Population * Interviews | Interviews Zone
Achieved Achieved Weightings
(Weighted
by Age)

1 17,024 100 95 1.1632
2 19,373 100 89 1.4124
3 5,830 100 109 0.3469
4 17,823 100 97 1.1941
5 10,120 100 91 0.7237
6 23,361 100 87 1.7493
7 14,628 100 105 0.9051
8 6,830 100 121 0.3667
9 17,441 100 121 0.9377
10 20,342 100 88 1.5049
11 16,035 100 94 1.1072
Total 168,807 1,100

* Source: Census 2011

NEMS market research 6
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1.5

Statistical Accuracy

As with any data collection where a sample is being drawn to
represent a population, there is potentially a difference between the
response from the sample and the true situation in the population as
a whole. Many steps have been taken to help minimise this
difference (e.g. random sample selection, questionnaire construction
etc) but there is always potentially a difference between the sample
and population — this is known as the standard error.

The standard error can be estimated using statistical calculations
based on the sample size, the population size and the level of
response measured (as you would expect you can potentially get a
larger error in a 50% response than say a 10% response simply
because of the magnitude of the numbers).

To help understand the significance of this error, it is normally
expressed as a confidence interval for the results. Clearly to have
100% accuracy of the results would require you to sample the entire
population. The usual confidence interval used is 95% - this means
that you can be confident that in 19 out of 20 instances the actual
population behaviour will be within the confidence interval range.

For example, if 50% of a sample of 1,100 answers “Yes” to a
question, we can be 95% sure that between 47.0% and 53.0% of the
population holds the same opinion (i.e. +/- 3.0%). The following is a
guide showing confidence intervals attached to various sample sizes
from the study:

%ge Response 95% confidence interval
10% +1.8%
20% +2.4%
30% +2.7%
40% +2.9%
50% +3.0%
NEMS market research 7
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1.6

Data Tables

Tables are presented in question order with the question number
analysed shown at the top of the table. Those questions where the
respondent is prompted with a list of possible answers are indicated
in the question text with a suffix of [PR].

The sample size for each question and corresponding column
criteria is shown at the base of each table. A description of the
criteria determining to whom the question applies is shown in italics
directly below the question text; if there is no such text evident then
the question base is the full study sample. If the tabulated data is
weighted (indicated in the header of the tabulations), in addition to
the sample base, the weighted base is also shown at the bottom of
each table.

Unless indicated otherwise in the footer of the tabulations, all
percentages are calculated down the column. Arithmetic rounding to
whole numbers may mean that columns of percentages do not sum
to exactly 100%. Zero per cent denotes a percentage of less than
0.05%.

Percentages are calculated on the number of respondents and not
the number of responses. This means that where more than one
answer can be given to a question the sum of percentages may
exceed 100%. All such multi-response questions are indicated in the
tabulated by a suffix of [MR] on the question text.

Where appropriate to the question, means are shown at the bottom
of response tables. These are calculated in one of two ways: if the
data is captured to a coded response a weighted mean is calculated
and the code weightings are shown as a prefix above the question
text; if actual specific values were captured from respondents these
individual numbers are used to calculate the mean.

NEMS market research 8
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Appendix:
Data Tabulations
By Zone (Filtered Nulls & Weighted)



by Zone (Filtered)
Weighted:

Newark & Sherwood Town Centre & Retail Study
for Carter Jonas

Q01 In which store or shopping centre do you NORMALLY shop at for all your household’s main food and grocery shopping needs (i.e. primarily bulk trolley purchases)?

Excl Nulls

Aldi, Mansfield Road,
Daybrook

Aldi, Northgate, Newark

Aldi, Sellerswood Drive,
Nottingham

Aldi, South Parade,
Grantham

Asda, Front Street, Arnold,
Nottingham

Asda, Lombard Street,
Newark

Asda, Loughborough Road,
Nottingham

Asda, Newark Road, North
Hykeham, Lincoln

Asda, Old Mill Lane,
Mansfield

Asda, Priestic Road,
Sutton-In-Ashfield

Asda, Radford Road,
Nottingham

Asda, Union Street,
Grantham

Asda, Wharf Road, Retford

Co-op, Barr Lane,
Waddington, Lincoln

Co-op, High Strest,
Collingham

Co-op, High Strest,
Edinstowe

Co-op, High Street, Navenby

Co-op, High Street, Sutton
on Trent

Co-op, Lincoln Road,
Lincoln

Co-op, Main Street,
Farnsfield

Co-op, Mansfield Road,
Clipstone

Co-op, The Ropewalk,
Southwell

Co-op, Woodborough Road,
Nottingham

Farmfoods, Balderton

Total

0.7%

6.9%
0.2%

1.0%

0.7%

6.1%

0.7%

6.5%

2.0%

0.1%

0.1%

2.0%

0.7%
0.1%

0.3%

0.4%

0.1%
0.1%

0.1%

0.3%

0.3%

2.3%

0.1%

0.2%

7

74
2

11

8

65

8

70

21

21

=

Zonel

0.0%

13.3%
0.0%

0.0%

0.0%

19.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

15
0

0

0

21

Zone?2

0.0%

13.8%
0.0%

0.0%

0.0%

18.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.6%

Zone3

0.0%

5.4%
0.0%

1.5%

0.0%

20.7%

0.0%

0.0%

0.0%

0.0%

0.0%

2.6%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone4d

0.0%

3.6%
0.0%

0.0%

0.0%

0.7%

0.0%

0.0%

11.9%

0.0%

0.0%

0.0%

2.3%
0.0%

0.0%

2.8%

0.0%
0.0%

0.0%

0.0%

2.6%

0.0%

0.0%

0.0%

Zoneb5

0 0.0%

18.1%
0.0%

o b

0 0.0%

0 0.0%

1 2%

0 0.0%

0 0.0%

13 0.0%

0 0.0%

0 0.0%

0 0.0%

3 8.0%
0 0.0%

0 0.0%

3 0.0%

0 0.0%
0 14%

0 0.0%

0 0.0%

3 0.0%

0 0.0%

0 0.0%

0 0.0%

Zone 6

0.0%

6.7%
0.0%

0.0%

0.0%

0.9%

0.0%

33.6%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

2.1%

0.0%

0.0%
0.0%

0.7%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone7

0.0%

7.1%
0.0%

0.0%

0.0%

3.3%

0.0%

21.6%

0.0%

0.0%

0.0%

0.6%

0.0%
0.6%

0.0%

0.0%

1.2%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone8

0.0%

0.0%
0.0%

5.6%

0.0%

0.7%

0.0%

0.0%

0.0%

0.0%

0.0%

33.3%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone9

0.0%

0.7%
0.0%

7.5%

0.0%

0.0%

7.0%

0.0%

0.0%

0.0%

0.0%

5.5%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 10

5.0%

5.1%
0.0%

0.0%

6.4%

2.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

13.8%

1.0%

0.0%
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Zonell

0.9% 1
0.0% 0
1.7% 2
0.0% 0
0.0% 0
2.2% 2
0.0% 0
0.0% 0
7.5% 8
1.1% 1
0.9% 1
0.0% 0
0.0% 0
0.0% 0
0.0% 0
1.1% 1
0.0% 0
0.0% 0
0.0% 0
2.9% 3
0.0% 0
7.2% 7
0.0% 0
0.0% 0
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Weighted: for Carter Jonas May 2016
Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Iceland, Front Street, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0%
Nottingham

Iceland, High Street, Lincoln ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Arnold, Nottingham 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 2

Lidl, Carlton Centre, Lincoln ~ 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Great Northern Way, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1
Nottingham

Lidl, Mansfield Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 17% 2
Nottingham

Lidl, Northgate Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0
Sleaford

Lidl, St Mark's Retail Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln

Lidl, Watergate, Grantham 0.3% 3 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 06% 1 53% 2 0.0% 0 0.0% 0 0.0% 0

Marks & Spencer, High 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 1 16% 1 0.0% 0 0.0% 0 0.0% 0
Street, Grantham

Marks & Spencer, Stodham 0.6% 7 26% 3 0.9% 1 0.7% 0 0.0% 0 0.7% 0 0.0% 0 1.0% 1 0.9% 0 0.0% 0 0.7% 1 0.0% 0
Street, Newark

Morrisons, Gamston District ~ 0.8% 8 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.2% 8 0.0% 0 0.0% 0
Centre, Nottingham

Morrisons, IdleValley Road, 1.0% 11 0.0% 0 0.0% 0 0.0% 0 20% 2 13.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Retford

Morrisons, Isaac Newton 11% 12 0.0% 0 0.0% 0 06% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 14.0% 6 4.2% 5 0.0% 0 0.0% 0
Centre, Grantham

Morrisons, Kings Road, 13.2% 142 521% 58 34.7% 44 18.0% 7 07% 1 7.9% 5 110% 16 4.8% 4 14% 1 17% 2 31% 4 0.0% 0
Newark

Morrisons, Springfield Park,  0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 2 0.0% 0
Leen Drive, Nottingham

Morrisons, Tritton Road, 14% 15 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0 45% 7 14% 7 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Lincoln

Morrisons, Vale of Belvoir 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 2 0.0% 0
Shopping Ctr, Melton

Mowbray

Morrisons, Victoria 2.3% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 18.2% 23 0.7% 1
Parkway, Nottingham

Sainsbury's Local, New 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Castle Avenue, Worksop

Sainsbury's Local, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1
Nottingham Road,

Keyworth

Sainsbury's Local, Ransom 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 0 0.0% 0 0.7% 1 0.0% 0
Road, Nottingham

Sainsbury's, High Grounds 0.2% 2 0.0% 0 0.0% 0 0.0% 0 17% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Worksop

Sainsbury's, London Road, 0.8% 8 0.0% 0 0.0% 0 7.0% 3 00% 0 0.0% 0 0.0% 0 0.0% 0 7.6% 3 22% 2 0.0% 0 0.0% 0
Grantham

Sainsbury's, London Road, 11% 11 0.7% 1 2.0% 3 74% 3 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 5 0.0% 0 0.0% 0
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Weighted: for Carter Jonas May 2016
Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Newark

Sainsbury's, Sir John 11% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 85% 11 11% 1

Robinson Way,

Nottingham

Sainsbury's, Southgate 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 1 63% 3 0.0% 0 0.0% 0 0.0% 0

Centre, Sleaford

Sainsbury's, Tritton Road, 39% 42 24% 3 07% 1 0.9% 0 0.0% 0 18% 1 122% 18 20.7% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lincoln

Tesco Express, Nottingham 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 2
Road, Mansfield

Tesco Express, Nottingham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Road, Melton Mowbray

Tesco Express, Valey Road, 0.1% 1 00% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nottingham

Tesco Extra, Chesterfield 0.8% 9 0.0% 0 0.0% 0 0.0% 0 6.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1
Road South, Mansfield

Tesco Extra, Jubilee Way 42% 45 0.0% 0 0.0% 0 0.0% 0 84% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27% 3 3L3% 32
South, Mansfield

Tesco, Canwick Road 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Trading Estate, Lincoln

Tesco, Forest Road, Newark ~ 4.4% 48 0.0% 0 0.0% 0 0.0%

Tesco Express, Main Street, 0.1% 1 0.0% 0 07% 1 0.0%
Balderton, Newark

Tesco, Northgate, Sleaford 0.3%

Tesco, Thorpe Road, Melton  0.1%
Mowbray

Tesco Extra, Wragby Road, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 5 1.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln

36.2% 41 10.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 59% 2 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 2 0.0% 0 0.0% 0

N W

Waitrose, Ossington Way, 54% 58 3.6% 4 99% 13 105% 4  0.0% 0 159% 10 6.2% 9 3.6% 3 27% 1 27% 3 56% 7 35% 4
Newark
Waitrose, Searby Road, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 24% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln
Arnold 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 00% 0
Bilsthorpe 0.1% 1 00% 0 0.0% 0 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bottesford 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 1 0.0% 0 0.0% 0
Edwinstowe 0.1% 1 00% 0 0.0% 0 0.0% 0 11% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Town 0.1% 1 00% 0 0.0% 0 0.0% 0 09% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2
Newark Town Centre 0.1% 1 07% 1 00% 0 0.0% 0 0.0% 0 11% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ollerton and Boughton 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Southwell 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 4  0.0% 0
Sutton-on-Trent 0.1% 1 00% 0 0.0% 0 0.0% 0 09% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aldi, Ashgate Road, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 2 0.0% 0
Hucknall
Aldi, Carolgate, Retford 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.7% 1 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aldi, Huntingdon Streset, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0
Nottingham
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Aldi, Mareham Lane,
Sleaford

Aldi, Nottingham Road,
Bingham

Aldi, Nottingham Road,
Mansfield

Aldi, Urban Road,
Kirkby-in-Ashfield

Asda, Forest Road, New
Ollerton

Co-op, Albert Street, Newark

Co-op, Ermine Strest,
Ancaster

Co-op, Main Road, Long
Bennington

Co-op, Market Place,
Bingham

Iceland, London Road,
Newark

Lidl, Chapel Lane, Bingham

Lidl, Dixon Street, Lincoln

Marks & Spencer, Victoria
Retail Park, Colwick Loop
Road, Nottingham

Morrisons, Ashfield Precinct,
Kirkby-in-Ashfield

Morrisons, Sutton Road,
Mansfield

Morrisons, Woodhouse
Centre, High Street,
Mansfield Woodhouse

Sainsbury's, Castle Bridge
Road, Nottingham

Sainsbury's, Market Street,
Bingham

Sainsbury's, Nottingham
Road, Mansfield

Sainsbury's, St. Wilfrids
Square, Calverton

Sheffield city centre

Tankersley

Tesco Express, Mansfield
Road, Blidworth

Aldi, Newark Road, Lincoln

Internet / delivered

Weighted base:
Sample:

Total

0.1%

2.6%

0.9%

0.3%

0.4%

0.1%
0.0%

0.0%
0.5%
1.1%
1.7%
0.1%
0.1%
0.1%
0.4%

0.1%

0.1%
0.2%
1.3%
0.1%
0.1%
0.1%
0.2%

1.9%
7.3%

28

20
78

1072
1065

Zonel

0.0%

0.0%

0.0%

0.0%

0.0%

0.7%
0.0%

0.0%
0.0%
3.4%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
1.7%

111
100

Zone?2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
6.5%
1.8%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.9%
0.0%
0.0%
0.0%
0.0%

0.0%
6.6%

Zone3

0 0.0%
0 53%
0 0.0%
0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 09%
0 0.0%
8 0.0%
2 07%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
1 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%
8 15.5%

126
100

Zone4d

0.0%

0.0%

2.8%

0.9%

3.3%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
1L.7%
0.0%
0.9%
0.0%
0.0%

0.0%
5.1%

Zoneb5

0 0.0%
0 0.0%
3 0.0%
1 0.0%
4 0.9%

0 0.0%
0 0.0%

0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

0 0.0%
0 0.0%
2 1%
0 0.0%
1 0.0%
0 0.0%
0 0.0%

0 0.0%
6 11.5%

112
96

66
100

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.7%
0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

11.3%
5.3%

0
0
0
17

8

149
97

Zone7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

3.4%
14.6%

[eNoNe]

13
92

Zone8

1.5%

0.0%

0.0%

0.0%

0.0%

0.0%
1.1%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
10.1%

loNoNe]

Zone9

0.0%

21.7%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
4.5%
0.0%
14.7%
0.0%
0.0%
0.0%
0.0%

0.0%

0.9%
2.3%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
7.7%

24

Zone 10
0.0% 0
1.9% 2
1.0% 1
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.7% 1
0.0% 0
0.7% 1
0.0% 0
0.0% 0
0.0% 0
2.0% 2
0.7% 1
0.0% 0
0.0% 0
0.0% 0
0.0% 0
89% 11
125
95

Zone 1l
0.0% 0
0.0% 0
5.0% 5
1.8% 2
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.7% 1
3.7% 4
1.1% 1
0.0% 0
0.0% 0
7.5% 8
0.0% 0
0.0% 0
0.9% 1
1.7% 2
0.0% 0
3.7% 4
102
97
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Total Zonel Zone2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8 Zone9 Zone 10 Zonell

QO01AWhich retailer do you purchase your main food internet / home delivery shopping from?

Those who shop online at Q01 AND Excl Nulls

Asda 127% 10 0.0% 0 24.3% 2 17.9% 1 0.0% 0 0.0% 0 0.0% 0 12.2% 2 64.0% 3 29.2% 2 0.0% 0 0.0% 0
Morrisons 11.4% 9 0.0% 0 26.9% 2 94% 1 20.4% 1 0.0% 0 36.1% 3 0.0% 0 0.0% 0 26.6% 2 0.0% 0 0.0% 0
Ocado 7.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 1 0.0% 0 17.6% 1 349% 4  0.0% 0
Sainsbury’s 221% 17 50.0% 1 27.6% 2 85% 0 0.0% 0 0.0% 0 45.8% 4 55.0% 7 12% 0 0.0% 0 84% 1 29.6% 1
Tesco 39.3% 30 50.0% 1 10.6% 1 59.3% 3 79.6% 4 92.3% 7 18.1% 1 16.4% 2 23.3% 1 26.6% 2 431% 5 70.4% 3
Waitrose 6.7% 5 0.0% 0 10.6% 1 48% 0 0.0% 0 7.7% 1 0.0% 0 12.2% 2 55% 0 0.0% 0 13.6% 2 0.0% 0
Weighted base: 77 2 8 6 5 8 8 13 4 8 11 4
Sample: 77 2 7 11 3 11 6 11 8 8 7 3
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q02 What do you like about this store / town centre? [MR]
Those who gave a destination at Q01

Attractiveenvironment / nice 2.9% 29 3.3% 4 44% 5 33% 1 07% 1 38% 2 33% 5 12% 1 12% 0 6.5% 7 27% 3 0.7% 1
place
Closeto friends or relatives 0.6% 6 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0 08% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 21% 2
Close to home 35.4% 352 281% 31 262% 31 341% 11 50.7% 54 283% 17 41.8% 59 405% 32 316% 12 228% 23 39.7% 45 385% 38
Close to work 0.9% 9 0.0% 0 0.0% 0 0.0% 0 09% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 15% 2 24% 3 3.0% 3
Compact 1.7% 17 0.7% 1 27% 3 16% 0 18% 2 0.0% 0 25% 4 32% 3 28% 1 19% 2 13% 2 0.0% 0
Easy to get to by bike 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easy to get to by bus 0.6% 6 0.0% 0 0.7% 1 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0 13% 2 11% 1
Easy to get to by car 2.3% 23 0.7% 1 17% 2 0.7% 0 0.0% 0 15% 1 2.0% 3 26% 2 81% 3 8% 9 13% 2 11% 1
Easy to park 57% 57 5.0% 5 11.2% 13 10.8% 3 0.0% 0 6.3% 4 41% 6 52% 4 10.8% 4 54% 6 6.7% 8 39% 4
Good facilities 0.8% 7 24% 3 0.0% 0 0.0% 0 18% 2 08% 0 0.0% 0 0.0% 0 06% 0 11% 1 0.0% 0 11% 1
Good food stores 1.3% 13 0.7% 1 22% 3 09% 0 18% 2 15% 1 0.0% 0 19% 1 0.0% 0 21% 2 0.0% 0 32% 3
Good prices 27.0% 269 26.1% 28 30.7% 36 305% 10 133% 14 418% 24 299% 42 21.8% 17 24.0% 9 423% 43 189% 22 234% 23
Good pubs, cafés or 0.3% 3 0.0% 0 0.7% 1 0.0% 0 14% 1 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
restaurants
Good range of non-food 21% 21 19% 2 31% 4 18% 1 1.8% 2 28% 2 08% 1 33% 3 16% 1 21% 2 21% 2 18% 2
shops
Makes a change from other 0.3% 3 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
places
Quality of goods 138% 138 14.8% 16 185% 22 158% 5 105% 11 14.3% 8 144% 20 81% 6 11.7% 4 200% 20 131% 15 9.0% 9
Quiet 1.2% 12 11% 1 1.0% 1 0.0% 0 0.0% 0 6.0% 4 31% 4 0.0% 0 08% 0 0.9% 1 08% 1 0.0% 0
Range of goods 215% 214 234% 26 23.8% 28 18.6% 6 175% 19 245% 14 176% 25 333% 26 16.8% 6 13.0% 13 29.9% 34 17.1% 17
Safe and secure 0.2% 2 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
The market (food / farmers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
market, other markets)
Traditional 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Traffic free shopping centre 0.2% 2 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Work there/ staff discount 14% 14 24% 3 12% 1 2.0% 1 1.8% 2 1.0% 1 1.0% 1 18% 1 6.8% 2 0.0% 0 0.0% 0 18% 2
Other (Including a specific 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
shop or attraction)
Habit / familiarity / 66% 65 187% 20 1.7% 2 4.4% 1 99% 11 55% 3 48% 7 4.4% 3 24% 1 45% 5 45% 5 6.9% 7
preference
Good layout 3.2% 32 52% 6 15% 2 16% 0 0.9% 1 38% 2 72% 10 14% 1 14% 1 0.6% 1 51% 6 23% 2
Friendly / helpful staff / good 35% 35 4.1% 5 45% 5 2.0% 1 28% 3 58% 3 6.6% 9 4.0% 3 2.0% 1 0.6% 1 3.0% 3 11% 1
service
Good loyalty scheme 0.9% 9 13% 1 29% 3 0.0% 0 16% 2 18% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 07% 1
Good loyalty scheme 0.9% 9 13% 1 29% 3 0.0% 0 16% 2 18% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 07% 1
Good opening hours 0.3% 3 11% 1 0.0% 0 0.7% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
Smaller store 0.5% 5 0.0% 0 29% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 1 0.0% 0 0.0% 0 0.0% 0 11% 1
Free car parking 0.3% 3 11% 1 0.0% 0 07% 0 0.0% 0 20% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Nothing / very little) 33% 33 0.7% 1 34% 4 42% 1 38% 4 12% 1 15% 2 42% 3 28% 1 67% 7 6.7% 8 1.4% 1
(Dont know) 2.9% 29 0.0% 0 81% 10 2.9% 1 09% 1 08% 0 08% 1 0.7% 1 38% 1 52% 5 56% 6 25% 2
Weighted base: 994 109 118 32 107 58 141 79 37 102 114 98
Sample: 987 98 93 88 92 89 91 85 82 87 88 94
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Weighted: for Carter Jonas May 2016

Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q03 How do you normally travel to (STORE MENTIONED AT Q01)?
Those who gave a destination at Q01

Car / van (asdriver) 748% 744 49.6% 54 634% 75 86.8% 28 757% 81 81.3% 47 728% 103 904% 71 881% 32 859% 87 821% 94 735% 72
Car / van (as passenger) 13.1% 130 20.8% 23 196% 23 10.7% 3 87% 9 13.7% 8 150% 21 75% 6 75% 3 65% 7 51% 6 21.7% 21
Bus, minibus or coach 32% 32 7.8% 9 6.6% 8 0.7% 0 21% 2 25% 1 15% 2 07% 1 31% 1 11% 1 40% 5 18% 2
Using park & ride facility 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 0.1% 1 00% 0 0.0% 0 0.0% 0 07% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
moped
Walk 56% 55 11.7% 13 51% 6 11% 0 89% 10 18% 1 92% 13 07% 1 12% 0 57% 6 33% 4 23% 2
Taxi 13% 13 84% 9 17% 2 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 07% 1
Train 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.5% 5 07% 1 29% 3 00% 0 0.0% 0 0.0% 0 0.8% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mobility scooter / wheelchair  0.3% 3 0.0% 0 0.0% 0 0.0% 0 32% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know) 0.1% 1 11% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Varies) 10% 10 0.0% 0 0.7% 1 0.7% 0 0.0% 0 08% 0 08% 1 0.7% 1 0.0% 0 0.7% 1 55% 6 0.0% 0
Weighted base: 994 109 118 32 107 58 141 79 37 102 114 98
Sample: 987 98 93 88 92 89 91 85 82 87 88 94
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q04 When you visit (STORE MENTIONED AT QO01) for your main food shopping, do you combine your shopping with other activities (for example non-food shopping, leisure / entertainment, visiting
restaurants, bars, banks, etc.)? [MR]
Those who gave a destination at Q01

Y es - non-food shopping 17.2% 171 27.2% 30 24.0% 28 25.3% 8 71% 8 37.0% 22 71% 10 140% 11 19.6% 7 149% 15 202% 23 9.6% 9
Y es - other food shopping 12.9% 129 13.0% 14 21.1% 25 30.9% 10 9.2% 10 24.2% 14  7.8% 11 8.6% 7 14.1% 5 64% 6 12.3% 14 12.5% 12
Yes- bars/ pubs 0.5% 5 22% 2 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 15% 1 0.0% 0 0.0% 0
Yes- bingo 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes- cafés 3.6% 35 2.6% 3 22% 3 0.0% 0 55% 6 41% 2 4.0% 6 47% 4 24% 1 0.0% 0 0.8% 1 10.7% 10
Yes- cinemas 0.3% 3 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0
Y es - get petrol 15% 15 0.0% 0 0.0% 0 2.0% 1 07% 1 18% 1 0.0% 0 35% 3 0.0% 0 0.6% 1 29% 3 6.4% 6
Yes- goto park 1.0% 10 0.0% 0 15% 2 0.0% 0 0.0% 0 0.0% 0 12% 2 0.0% 0 16% 1 53% 5 0.0% 0 0.0% 0
Yes- gyms/ heath and 11% 11 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 18% 2 51% 4 34% 1 0.6% 1 11% 1 0.0% 0

fitness
Yes- library 0.4% 4 0.7% 1 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.8% 0 0.6% 1 0.8% 1 0.9% 1
Y es - markets 15% 15 28% 3 1.0% 1 33% 1 0.0% 0 6.1% 4 22% 3 12% 1 0.0% 0 0.6% 1 11% 1 0.0% 0
Y es - meeting family 19% 18 0.7% 1 07% 1 18% 1 09% 1 45% 3 1.0% 1 0.0% 0 1.0% 0 34% 3 21% 2 51% 5
Y es - mesting friends 0.8% 8 0.0% 0 0.0% 0 24% 1 25% 3 12% 1 12% 2 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.9% 1
Yes - museums/ art gallery 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Y es - other service (e.g. 0.8% 7 0.0% 0 19% 2 09% 0 0.7% 1 08% 0 0.0% 0 0.0% 0 06% 0 0.0% 0 25% 3 07% 1

travel agent, estate agent

etc.)
Yes - personal service (e.g. 22% 21 0.7% 1 31% 4 11% 0 0.7% 1 08% 0 20% 3 0.0% 0 06% 0 74% 7 37% 4 0.7% 1

hairdressers, beauty salon

etc.)
Y es - restaurants 1.0% 10 0.0% 0 19% 2 07% 0 11% 1 08% 0 0.0% 0 0.0% 0 12% 0 11% 1 35% 4  0.0% 0
Yes - swimming 0.3% 3 0.0% 0 0.0% 0 0.7% 0 0.0% 0 1.0% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0
Yes - theatre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Y es - visiting services such 35% 35 3.9% 4 32% 4 53% 2 07% 1 68% 4  46% 6 26% 2 52% 2 32% 3 61% 7 0.0% 0

as banks and other

financial institutions
Yes - work 50% 50 0.9% 1 48% 6 10.2% 3 48% 5 12% 1 92% 13 83% 7 7.6% 3 2.8% 3 21% 2 68% 7
Yes - other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - school run 0.6% 6 17% 2 1.0% 1 09% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 08% 0 0.0% 0 11% 1 0.0% 0
(No) 53.1% 528 51.0% 56 46.4% 55 376% 12 68.0% 72 314% 18 63.6% 90 55.0% 43 532% 20 54.3% 55 485% 55 53.0% 52
(Don't know) 1.9% 19 24% 3 19% 2 16% 0 0.7% 1 31% 2 0.8% 1 64% 5 0.6% 0 24% 2 21% 2 0.0% 0
Weighted base: 994 109 118 32 107 58 141 79 37 102 114 98
Sample: 987 98 93 88 92 89 91 85 82 87 88 94
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q05 When you combine your trip with other activities, where do you normally go?
Those who link their trip at Q04 AND Excl Nulls

Allerton 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arnold 28% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 239% 12 0.0% 0
Balderton 0.3% 1 0.0% 0 16% 1 12% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bilsthorpe 0.2% 1 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bingham 34% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35.0% 14 0.0% 0 0.0% 0
Blidworth 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1
Calverton 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 2 0.0% 0
Clipstone 0.5% 2 0.0% 0 0.0% 0 0.0% 0 6.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edwinstowe 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 1
Farmsfield 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Forest Town 0.8% 3 0.0% 0 0.0% 0 0.0% 0 59% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 2
Grantham 62% 26 0.0% 0 0.0% 0 19.6% 4  0.0% 0 0.0% 0 0.0% 0 3.9% 1 679% 11 246% 10 0.0% 0 0.0% 0
Lincoln 106% 45 3.0% 1 16% 1 19% 0 0.0% 0 0.0% 0 508% 25 587% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield 86% 36 0.0% 0 20% 1 0.0% 0 27.8% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.2% 6 447% 20
Navenby 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark Town Centre 422% 178 97.0% 46 908% 51 77.3% 14 11.3% 4 61.8% 23 353% 17 25.8% 7 10.5% 2 16.1% 7 12.3% 6 3.0% 1
North Hykeham 1.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.9% 7 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Northampton 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham 48% 20 0.0% 0 4.0% 2 0.0% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0 20.1% 8 7.5% 4 11.3% 5
Ollerton and Boughton 2.2% 9 0.0% 0 0.0% 0 0.0% 0 21.0% 7 35% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 1
Rainworth 2.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.6% 8
Retford 37% 16 0.0% 0 0.0% 0 0.0% 0 12.8% 4 304% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sleaford 0.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 1 18.9% 3 0.0% 0 0.0% 0 0.0% 0
Southwell 23% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.3% 9 2.0% 1
Sutton-on-Trent 0.2% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Waddington 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
West Bridgford 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 14% 1 0.0% 0 0.0% 0
Worksop 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ancaster 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 0.0% 0
Doncaster 0.2% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hucknall 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 2 0.0% 0
Kirkby-in-Ashfield 0.5% 2 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 1
Netherfield 25% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 200% 10 0.0% 0
Netherton 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1
Sheffield 0.4% 2 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1
Sutton-in-Ashfield 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 1
Walton-on-the-Wolds 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0
Weighted base: 422 47 56 18 32 38 49 29 17 41 50 45
Sample: 448 46 47 51 32 53 29 39 39 36 35 41
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Weighted: for Carter Jonas
Total Zonel Zone?2 Zone3 Zone4 Zoneb5 Zone6 Zone7 Zone8 Zone9 Zone 10 Zonell
Q06 In addition to (STORE MENTIONED AT QO01), is there any other store that you regularly use for your main-food shopping?
Excl Nulls

Aldi, Mansfield Road, 1.5% 9 0.0% 0 0.0% 0 0.0% 0 13% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 82% 7 31% 2
Daybrook

Aldi, Northgate, Newark 64% 41 159% 10 186% 15 4.6% 1 0.0% 0 43% 2 83% 8 27% 1 28% 1 0.0% 0 38% 3 16% 1

Aldi, South Parade, 0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 181% 4 17% 1 0.0% 0 0.0% 0
Grantham

Asda, Front Street, Arnold, 21% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 163% 13 0.0% 0
Nottingham

Asda, Lombard Street, 102% 66 386% 23 302% 24 37.0% 10 1.0% 1 54% 2 12% 1 35% 2 28% 1 41% 2 0.0% 0 0.0% 0
Newark

Asda, Loughborough Road, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 2  0.0% 0 0.0% 0
Nottingham

Asda, Newark Road, North 43% 28 2.0% 1 0.0% 0 0.0% 0 0.0% 0 18% 1 243% 23 56% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hykeham, Lincoln

Asda, Old Mill Lane, 21% 14 0.0% 0 0.0% 0 0.0% 0 166% 12 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1
Mansfield

Asda, Priestic Road, 0.2% 1 00% 0 0.0% 0 0.0% 0 16% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton-In-Ashfield

Asda, Union Street, 24% 16 0.0% 0 0.0% 0 34% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 16.1% 3 208% 11 0.0% 0 0.0% 0
Grantham

Asda, Wharf Road, Retford 1.3% 8 0.0% 0 0.0% 0 0.0% 0 1.0% 1 18.4% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Budgens, Bar Lane, Lincoln 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 00% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Barnby Gate, Newark  0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1

Co-op, Barr Lane, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Waddington, Lincoln

Co-op, Churchill Drive, 0.1% 1 12% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Newark

Co-op, High Street, 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Collingham

Co-op, High Street, Navenby  0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 00% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Lincoln Road, 16% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 108% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln

Co-op, Main Street, 1.1% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.7% 7
Farnsfield

Co-op, Mansfield Road, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 2
Blidworth

Co-op, Mansfield Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Clipstone

Co-op, Southwell Road East,  0.2% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20% 1
Rainworth

Co-op, The Ropewalk, 1.2% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 97% 8 0.0% 0
Southwell

Farmfoods, Balderton 0.4% 3 0.0% 0 32% 3 08% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Farmfoods, Forest Road, 0.2% 1 20% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark
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Farmfoods, High Street,
Mansfield

Farmfoods, London Road,
Grantham

Iceland, High Street, Lincoln

Lidl, Carlton Centre, Lincoln

Lidl, Mansfield Road,
Nottingham

Lidl, Northgate Centre,
Sleaford

Lidl, St Mark's Retall Park,
Lincoln

Lidl, The Broad Centre,
Sutton-In-Ashfield

Lidl, Watergate, Grantham

Marks & Spencer, Albert
Street, Nottingham

Marks & Spencer, High
Street, Grantham

Marks & Spencer, High
Street, Lincoln

Marks & Spencer, Stodham
Street, Newark

Marks & Spencer, West
Gate, Mansfield

Morrisons, Gamston District
Centre, Nottingham

Morrisons, Idle Valley Road,
Retford

Morrisons, Isaac Newton
Centre, Grantham

Morrisons, Kings Road,
Newark

Morrisons, Tritton Road,
Lincoln

Morrisons, Victoria
Parkway, Nottingham

Sainsbury's Local, Arnold
Lane, Gedling

Sainsbury's Local, New
Castle Avenue, Worksop

Sainsbury's, High Grounds
Road, Worksop

Sainsbury's, London Road,
Grantham

Sainsbury's, London Road,
Newark

Total

1.0%
0.1%
0.1%
0.6%
0.3%
0.1%
0.2%
0.2%

0.3%
0.2%

0.2%

0.3%

1.3%

0.1%

0.1%

0.7%

1.7%

5.9%

1.7%

0.6%

0.3%

0.4%

0.3%

1.0%

0.9%

11

38

11

Zonel

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

2.4%

0.0%

0.0%

0.0%

0.0%

10.6%

0.0%

0.0%

0.0%

0.0%

0.0%

1.2%

2.8%

Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

3.9%

0.0%

0.0%

0.0%

0.0%

12.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

5.0%

Zone3

0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%
0 0.0%

0 08%
0 08%
3 22%
0 0.0%
0 0.0%
0 0.0%
0 55%
10 9.7%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 3.0%

4 13%

Zone4d

0.0%
1.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.3%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

4.9%

0.0%

0.0%

0.0%

0.0%

1.6%

0.0%

1.0%

0.0%

0.0%

Zoneb5

0 0.0%
1 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
1 0.0%

0 0.0%
0 0.0%

0 0.0%
0 0.0%
0 11%
0 0.0%
0 0.0%
4 2.9%
0 11%
0 7.8%
0 0.0%
0 11%
1 0.0%
0 0.0%
1 25%
0 0.0%

0 0.0%

Zone 6

0.0%
0.0%
0.0%
3.4%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

1.2%

0.0%

0.0%

0.0%

0.0%

0.0%

5.3%

9.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone7

0.0%
0.0%
1.4%
1.1%
0.0%
1.1%
2.1%
0.0%

0.0%
0.0%

0.0%

1.4%

2.8%

0.0%

0.0%

0.0%

1.1%

8.1%

4.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
1.1%
0.0%
0.0%

2.2%
0.0%

1.7%

0.0%

0.0%

0.0%

0.0%

0.0%

7.5%

1.7%

0.0%

0.0%

0.0%

0.0%

0.0%

18.1%

0.0%

Zone9

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

2.8%
0.0%

1.7%

0.0%

1.1%

0.0%

1.1%

0.0%

12.7%

1.1%

0.0%

0.0%

0.0%

0.0%

0.0%

1.7%

0.0%

Zone 10

0.0%
0.0%
0.0%
0.0%
1.1%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

6.0%

0.0%

4.5%

1.1%

2.9%

0.0%

0.0%

0.0%

Zone 1l

11.4%
0.0%
0.0%
0.0%
1.6%
0.0%
0.0%
0.0%

0.0%
2.8%

0.0%

0.0%

1.2%

1.2%

0.0%

0.0%

0.0%

1.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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Sainsbury's, Sir John
Robinson Way,
Nottingham

Sainsbury's, Southgate
Centre, Sleaford

Sainsbury's, Tritton Road,
Lincoln

Tesco Express, Nottingham
Road, Mansfield

Tesco Extra, Ashgate Road,
Hucknall, Nottingham

Tesco Extra, Jubilee Way
South, Mansfield

Tesco, Canwick Road
Trading Estate, Lincoln

Tesco, Carlton Hill,
Nottingham

Tesco, Forest Road, Newark

Tesco Express, Main Street,
Balderton, Newark

Tesco, Northgate, Sleaford

Tesco Extra, Wragby Road,
Lincoln

Waitrose, Ossington Way,
Newark

Waitrose, Searby Road,
Lincoln

Allerton

Arnold

Balderton

Bingham

Clipstone

Collingham

Grantham

Mansfield

Newark Town Centre

North Hykeham

Northampton

Nottingham

Ollerton and Boughton

Southwell

Tuxford

Aldi, Carolgate, Retford

Aldi, Mareham Lane,
Sleaford

Aldi, Nottingham Road,
Bingham

Total

0.9%

0.2%

4.5%

0.1%

0.2%

2.1%

0.5%

0.1%

1.8%
0.1%

0.3%
1.1%

8.2%

0.9%

0.2%
0.2%
0.1%
0.4%
0.1%
0.3%
0.0%
0.1%
0.7%
0.1%
0.1%
0.1%
0.9%
0.3%
0.1%
1.6%
0.1%

1.0%
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Zonel
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Zone?2
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4.5%

0.0%
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0.0%
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0.0%

0.0%
1.1%

0.0%
0.0%

13.0%

0.0%

0.0%
0.0%
1.1%
0.0%
0.0%
0.0%
0.0%
0.0%
1.8%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

Zone3

0 0.0%

0 0.0%

4 0.8%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
1 00%

0 0.0%
0 0.0%

11 22.8%

o

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.8%
0.0%
1.3%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

[eNoNeooloNoNoNoh JoloNoloNol NeNe)

o

0.0%

[eNeoNeoNoloNeolooNoloNololoNoNoNeNe) o

o

Zone4d

0.0%

0.0%

0.0%

0.0%

0.0%

3.5%

0.0%

0.0%

9.7%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%
0.0%
0.0%
0.0%
1.0%
0.0%
0.0%
1.0%
0.0%
0.0%
0.0%
0.0%
7.4%
0.0%
0.0%
4.9%
0.0%

0.0%

Zoneb5

0 0.0%

0 0.0%

0 74%

0 0.0%

0 0.0%

3 0.0%

0 0.0%

0 0.0%

7 46%
0 0.0%

0 0.0%
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0.0%
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2.3%

2.9%
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Zone7

0.0%

2.8%

21.0%

0.0%

0.0%

0.0%

5.5%

0.0%

0.0%
0.0%

1.7%
2.8%

0.0%

5.5%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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Zone8

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

3.5%
10.1%

5.6%

0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
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0.0%

0.0%

2.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
1.4%

2.4%

0.0%
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0.0%
0.0%
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0.0%
0.0%
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Aldi, Nottingham Road,
Mansfield

Aldi, Station Road,
Sutton-in-Ashfield

Asda, Forest Road, New
Ollerton

Co-op, Main Street, Burton
Joyce

Co-op, Market Place,
Bingham

Farmfoods, Oak Tree Lane,
Mansfield

Heron Foods, Forest Road,
New Ollerton

Iceland, London Road,
Newark

Lidl, Chapel Lane, Bingham

Lidl, Dixon Street, Lincoln

Marks & Spencer, London
Road, Grantham

Marks & Spencer, Victoria
Retail Park, Colwick Loop
Road, Nottingham

Morrisons, Sutton Road,
Mansfield

Morrisons, Woodhouse
Centre, High Street,
Mansfield Woodhouse

Sainsbury's Local, Wilfrids
Square, Calverton

Sainsbury's, Market Street,
Bingham

Sainsbury's, Nottingham
Road, Mansfield

Sainsbury's, Nottingham
Road, Melton Mowbray

Tesco Express, Grantham
Road, Lincoln

Aldi, Newark Road, Lincoln

Internet / delivered

Weighted base:
Sample:

Total

1.1%
0.4%
2.1%
0.3%
0.2%
0.9%
0.1%
0.7%
2.1%
0.4%
0.1%

0.1%

0.3%

0.4%

0.4%

0.1%

1.8%

0.1%

0.1%

2.5%
1.8%

16
12

618

Zonel

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.2%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
3.1%

Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.4%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%
2.5%

Zone3

0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
0 0.0%
1 11%
0 08%
0 0.0%
0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%
1 0.0%
0 0.0%
0 0.0%

0 0.0%
2 32%

Zone4d

0.0%
2.3%
18.0%
0.0%
0.0%
6.4%
1.0%
1.6%
0.0%
0.0%
0.0%

0.0%

1.0%

3.6%

0.0%

0.0%

4.1%

0.0%

0.0%

0.0%
2.5%

Zoneb5

0 0.0%
2 0.0%
13 0.0%
0 0.0%
0 0.0%
5 0.0%
1 0.0%
1 0.0%
0 0.0%
0 0.0%
0 0.0%

0 0.0%

1 0.0%

3 0.0%

0 0.0%
0 0.0%
3 0.0%
0 0.0%
0 0.0%

0 0.0%
2 6.0%

Zone 6

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.5%
0.0%
3.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

5.7%
0.0%

Zone7

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.1%

19.9%
1.1%

10

53

Zone8

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.7%
0.0%

1.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
3.2%

loNoNe]

Zone9

0.0%
0.0%
0.0%
0.0%
2.4%
0.0%
0.0%
0.0%
17.5%
0.0%
0.0%

1.1%

0.0%

0.0%

0.0%

1.1%

0.0%

1.7%

0.0%

0.0%
2.7%

Zone 10

1.1%
0.0%
0.0%
2.3%
0.0%
0.0%
0.0%
0.0%
4.1%
0.0%
0.0%

0.0%

0.0%

0.0%

3.3%

0.0%

3.0%

0.0%

0.0%

0.0%
0.0%

Zone 1l

11.2%
2.0%
0.0%
0.0%
0.0%
1.2%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%

2.0%

0.0%

0.0%

0.0%

8.8%

0.0%

0.0%

0.0%
0.0%
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

QO06AWhich internet / home delivery retailer do you also use for your main food shopping?
Those who shop online at Q06 AND Excl Nulls

Asda 22.1% 3 0.0% 0 43.4% 1 33.8% 0 0.0% 0 23.6% 1 0.0% 0 99.9% 1 44.5% 0 0.0% 0 0.0% 0 0.0% 0
Morrisons 5.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ocado 16.0% 2 0.0% 0 0.0% 0 0.0% 0 100.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco 53.8% 6 100.0% 2 56.6% 1 66.1% 1 0.0% 0 52.9% 1 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0
Waitrose 3.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 55.5% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 12 2 2 1 2 2 0 1 1 1 0 0
Sample: 14 1 2 2 1 4 0 1 2 1 0 0
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q07 In addition to your main food shopping, where do you normally do most of your household's small scale top-up food shopping (i.e. the store you visit regularly (2+ times a week to buy bread, milk, etc.,
on a day-to-day basis)?

Excl Nulls
Aldi, Northgate, Newark 26% 21 34% 2 100% 10 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 13% 0 11% 1 59% 6 0.0% 0
Aldi, South Parade, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 21% 1 0.0% 0 0.0% 0
Grantham
Asda, Lombard Street, 26% 20 13.2% 9 54% 5 27% 1 0.0% 0 25% 1 22% 2 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark

Asda, Newark Road, North 29% 23 0.0% 0 12% 1 00% 0 0.0% 0 0.0% 0 166% 19 3.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hykeham, Lincoln

Asda, Old Mill Lane, 0.5% 4  0.0% 0 0.0% 0 0.0% 0 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2
Mansfield

Asda, Union Street, 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.9% 3 0.0% 0 0.0% 0 0.0% 0
Grantham

Budgens, Bar Lane, Lincoln 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 82% 6 13% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Barnby Gate, Newark  1.6% 13 12.0% 8 34% 3 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1

Co-op, Barr Lane, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waddington, Lincoln
Co-op, Burton Road, Lincoln ~ 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 2 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Church Strest, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0
Cropwell Bishop

Co-op, Church Strest, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1
Mansfield

Co-op, Churchill Drive, 0.8% 6 9.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark

Co-op, Clarence Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 00% 0
Lincoln

Co-op, Grantham Road, 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln

Co-op, High Strest, 33% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 230% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Collingham

Co-op, High Strest, 1.5% 12 0.0% 0 0.0% 0 0.0% 0 12.0% 11 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1
Edinstowe

Co-op, High Street, Lincoln 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, High Street, Navenby  1.6% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 159% 12 2.0% 1 00% 0 0.0% 0 0.0% 0

Co-op, High Street, Sutton 20% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 323% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
on Trent

Co-op, Lincoln Road, 2.6% 21 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 15.9% 18 22% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln

Co-op, London Road, 0.4% 3 42% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Balderton, Newark

Co-op, Main Strest, 12% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 135% 10
Farnsfield

Co-op, Main Strest, 13% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 102% 11 0.0% 0
Lowdham

Co-op, Mansfield Road, 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 4
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Blidworth

Co-op, Mansfield Road, 21% 17 0.0% 0.0% 0 0.0% 0 189% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0
Clipstone

Co-op, Southwell Road East, 1.3% 10 0.0% 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 140% 10
Rainworth

Co-op, The Ropewalk, 3.6% 28 0.0% 0.0% 0 27% 1 0.0% 0 09% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 24.2% 25 32% 2
Southwell

Co-op, Victoria Street, 0.1% 1 0.0% 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0
Shirebrook

Co-op, Woodville Road, 0.3% 2 0.0% 0.0% 0 16% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 21% 0.0% 0 0.0% 0
Boston

Co-op, Wragby Road, 0.3% 2 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 2.3% 2 0.0% 0
Lincoln

Farmfoods, Balderton 0.6% 5 0.0% 4.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Lidl, St Mark's Retail Park, 0.1% 1 00% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 00% 0 0.0% 0.0% 0 0.0% 0
Lincoln

Lidl, Watergate, Grantham 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0.0% 0 0.0% 0

Marks & Spencer, Albert 0.0% 0 0.0% 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0
Street, Nottingham

Marks & Spencer, High 0.2% 2 0.0% 0.0% 0 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 11% 0.0% 0 0.0% 0
Street, Grantham

Marks & Spencer, High 0.2% 2 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 1.0% 1 0.0% 0 0.0% 0.0% 0 0.0% 0
Street, Lincoln

Marks & Spencer, Stodham 1.0% 8 17% 1.8% 2 47% 1 0.0% 0 31% 1 0.0% 0 12% 1 0.0% 0 0.0% 1.2% 1 0.0% 0
Street, Newark

Marks & Spencer, West 0.2% 2 0.0% 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 16% 1
Gate, Mansfield

Morrisons, Isaac Newton 0.2% 1 00% 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 39% 1 00% 0.0% 0 0.0% 0
Centre, Grantham

Morrisons, Kings Road, 17% 13 4.9% 6.7% 7 54% 1 08% 1 0.0% 0 0.0% 0 08% 1 0.0% 0 08% 0.0% 0 0.0% 0
Newark

Morrisons, Tritton Road, 0.3% 2 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0
Lincoln

Morrisons, Victoria 0.3% 2 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 1.2% 1 13% 1
Parkway, Nottingham

Sainsbury's Local, Arnold 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 13% 1
Lane, Gedling

Sainsbury's Local, Ransom 0.2% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 0.0% 0 0.0% 0
Road, Nottingham

Sainsbury's, High Grounds 0.1% 1 00% 0.0% 0 0.0% 0 0.0% 0 24% 1 00% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0
Road, Worksop

Sainsbury's, London Road, 0.6% 5 0.0% 2.6% 3 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1 13% 0.0% 0 0.0% 0
Grantham

Sainsbury's, London Road, 38% 30 11% 19.0% 19 12.3% 3 08% 1 39% 2 24% 3 0.0% 0 0.0% 0 0.0% 2.4% 2 0.0% 0
Newark

Sainsbury's, Sir John 0.5% 4  0.0% 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 1.5% 2 13% 1

Robinson Way,
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Nottingham

Sainsbury's, Tritton Road, 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln

Tesco Express, 176 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0
Winchester Road,
Grantham

Tesco Express, Mansfield 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Nottingham

Tesco Extra, Jubilee Way 0.7% 6 0.0% 0 12% 1 0.0% 0 11% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 4
South, Mansfield

Tesco, Canwick Road 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Trading Estate, Lincoln

Tesco, Forest Road, Newark  3.7% 29 0.0% 0 0.0% 0 0.0% 0 262% 23 6.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 3

Tesco Express, Main Strest, 14% 11 0.0% 0 114% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Balderton, Newark

Tesco, Mansfield Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1
Nottingham

Tesco, New Hammond Beck  0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0
Road, Boston

Tesco, Northgate, Sleaford 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Thorpe Road, Melton  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0
Mowbray

Tesco Extra, Wragby Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln

Waitrose, Ossington Way, 30% 23 9.2% 6 4.4% 4 83% 2 0.0% 0 8% 4 25% 3 08% 1 1.0% 0 11% 1 23% 2 0.0% 0
Newark

Allerton 0.1% 1 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Balderton 1.1% 9 0.0% 0 84% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0

Bilsthorpe 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 2

Bingham 13% 10 0.0% 0 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 136% 10 0.0% 0 0.0% 0

Blidworth 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1

Bottesford 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 2 0.0% 0 0.0% 0

Calverton 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 59% 6 0.0% 0

Clipstone 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Collingham 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Edwinstowe 0.5% 4  0.0% 0 0.0% 0 0.0% 0 44% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Farmsfield 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2

Farndon 0.2% 1 0.0% 0 12% 1 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lincoln 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 2 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Long Bennington 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lowdham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mansfield 0.1% 1 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Navenby 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newark Town Centre 42% 33 255% 17 8.4% 8 4.0% 1 0.0% 0 15% 1 38% 4  0.8% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1

North Hykeham 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nottingham 0.3% 2 0.0% 0 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0

Ollerton and Boughton 1.0% 8 0.0% 0 0.0% 0 0.0% 0 88% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Rainworth 14% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16.0% 11

Southwell 1.2% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 88% 9 0.0% 0

Sutton-on-Trent 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tuxford 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Waddington 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Carolgate, Retford 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Huntingdon Strest, 0.2% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0
Nottingham

Aldi, Mareham Lane, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0
Sleaford

Aldi, Nottingham Road, 14% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 144% 10 0.9% 1 0.0% 0
Bingham

Aldi, Nottingham Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield

Aldi, Station Road, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Sutton-in-Ashfield

Ancaster 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 85% 2 0.0% 0 0.0% 0 0.0% 0

Asda, Forest Road, New 16% 13 0.0% 0 0.0% 0 0.0% 0 137% 12 15% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ollerton

Asda, Strelley Road, 0.2% 2 27T% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham

Aslockton 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0

Bassingham 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 94% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Caythorpe 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 54% 2 0.0% 0 0.0% 0 0.0% 0

Claypole 0.2% 1 00% 0 0.0% 0 64% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Albert Street, Newark  0.7% 6 51% 4 2.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Bowbridge Road, 0.3% 3 38% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark

Co-op, Carter Lane, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield

Co-op, Collyer Road, 17% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 128% 13 0.0% 0
Calverton

Co-op, Ermine Strest, 14% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 380% 11 0.0% 0 0.0% 0 0.0% 0
Ancaster

Co-op, High Street, Saxilby 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Lincoln Road Bridge, 0.3% 2 0.0% 0 23% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark

Co-op, Lowfields Centre, 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 94% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brant Road, Lincoln

Co-op, Main Road, Long 14% 11 0.0% 0 0.0% 0 30.0% 6 0.0% 0 0.0% 0 16% 2 0.0% 0 95% 3 0.0% 0 0.0% 0 0.0% 0
Bennington

Co-op, Main Street, Burton 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0
Joyce

Co-op, Market Place, 22% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 241% 17 0.0% 0 0.0% 0
Bingham

Co-op, Market Place, 0.0% 0 0.0% 0 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kegworth
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Co-op, Newark Road, North
Hykeham

Co-op, Newcastle Street,
Tuxford

Co-op, Queen Strest,
Bottesford

Coddington

Farmfoods, Oak Tree Lane,
Mansfield

Fiskerton

Heron Foods, Forest Road,
New Ollerton

Kirklington

Lidl, Chapel Lane, Bingham

Lidl, Dixon Street, Lincoln

Morrisons, Sutton Road,
Mansfield

Ravenshead

Sainsbury's Local, Wilfrids
Square, Calverton

Sainsbury's, London Road,
Balderton

Sainsbury's, Market Street,
Bingham

Sainsbury's, Nottingham
Road, Mansfield

Sainsbury's, Nottingham
Road, Melton Mowbray

Sainsbury's, Rother Way,
Chesterfield

Sainsbury's, St. Wilfrids
Square, Calverton

Sainsbury's, Stoney Street,
Beeston

Sheffield city centre

Spar, Farndon Road, Newark

Spar, High Street,
Bassingham

Spar, High Street, Grantham

Tesco Express, Grantham
Road, Lincoln

Tesco Express, Mansfield
Road, Blidworth

Tesco Express, Southwell
Road West, Kirklington
Road, Rainworth

Tesco Express, The Forum,

Total

0.1%

0.7%

0.7%

0.3%
0.1%

0.2%
0.1%

0.2%
1.0%
0.3%
0.1%

0.1%
0.9%

0.1%
1.0%
0.5%
0.1%
0.1%
0.4%
0.0%
0.1%
0.4%
1.8%

0.1%
0.1%

0.3%

0.5%

1.3%

PN ooN [l o

=N

10

Zonel

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

0.0%
1.7%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
2.4%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

oOOoOr o o o

o o

Zone?2

0.0%

0.0%

0.0%

2.3%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8

0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0

0 0.0% 0 0.0% 0 11.1% 5 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 1.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 34% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 19% 2 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0%
0 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 192% 14 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 90% 10 0.0% 0 0.0% 0

Zone9

0.0%

0.0%

5.8%

0.0%
0.0%

0.0%
0.0%

0.0%
8.4%
0.0%
0.0%

0.0%
0.0%

0.0%
11.2%
0.0%
1.3%
0.0%
0.0%
0.0%
0.0%
1.1%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

[eNeNe Ne] o o

o o

Zone 10

0.0%

0.0%

1.5%

0.0%
0.0%

0.9%
0.0%

0.0%
0.0%
0.0%
0.0%

0.0%
6.8%

0.0%
0.0%
0.0%
0.0%
0.0%
3.2%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.9%

0.0%

[eNoNeoNe] o P

~N O

Zone 1l

0.0%

0.0%

0.0%

0.0%
1.0%

0.0%
0.0%

2.5%
0.0%
0.0%
1.6%

1.0%
0.0%

0.0%
0.0%
3.1%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

2.9%

3.8%

0.0%

RPOON o o

[N ol
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by Zone (Filtered)

Newark & Sherwood Town Centre & Retail Study
for Carter Jonas

Weighted:
Total Zonel Zone?2 Zone3 Zone4 Zone5 Zone6 Zone7 Zone8
North Hykeham, Lincoln

Welbourn 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0
Wellingore 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0
Wilsford 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1
Internet / delivered 0.5% 4 0.0% 0 0.0% 0 1.0% 0 08% 1 0.0% 0 0.0% 0 12% 1 0.0% 0
Weighted base: 786 68 99 21 88 48 113 74 28
Sample: 767 61 73 72 76 69 70 78 58
QO07AWhich retailer do you purchase your top-up food internet / home delivery shopping from?

Those who shop online at Q07 AND Excl Nulls
Waitrose 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0%
Weighted base: 0 0 0 0 0 0
Sample: 1 0 0 0 0 0 0 1 0

Mean score [%]
Q08 Of all the money you spend on your main and top-up food shopping, what share goes to your main food shopping?

Those who do top-up shopping at Q07
1-10% 12% 10 39% 3 17% 2 1.0% 0 08% 1 22% 1 0.0% 0 22% 2 08% 0
11 - 20% 1.2% 10 51% 4  0.0% 0 56% 1 0.0% 0 49% 2 12% 1 21% 2 0.0% 0
21 -30% 2.1% 18 1.6% 1 0.0% 0 22% 0 08% 1 46% 2 09% 1 46% 4 0.0% 0
31 - 40% 21% 17 54% 4 17% 2 47% 1 21% 2 0.9% 0 24% 3 0.0% 0 7.0% 2
41 - 50% 72% 60 14.5% 11 6.6% 7 10.4% 2 80% 7 62% 3 54% 6 7.1% 5 32% 1
51 - 60% 84% 70 8.7% 6 11.0% 11 9.1% 2 82% 8 49% 2 13.0% 15 58% 4 15% 0
61 - 70% 131% 109 11.1% 8 13.8% 14 11.0% 2 11.2% 10 11.1% 5 175% 20 17.3% 13 7.1% 2
71 - 80% 28.7% 239 15.4% 11 386% 40 27.1% 6 285% 26 30.6% 15 252% 29 333% 25 285% 9
81 - 90% 174% 145 9.7% 7 13.4% 14 19.1% 4 235% 22 23.6% 11 12.2% 14 9.6% 7 27.8% 8
91 - 100% 6.1% 51 4.6% 3 25% 3 35% 1 91% 8 49% 2 7.0% 8 11.9% 9 10.9% 3
(Dont know) 11.8% 98 20.1% 15 9.8% 10 6.3% 1 6.6% 6 6.1% 3 15.0% 17 53% 4 12.2% 4
(Refused) 0.7% 6 0.0% 0 0.9% 1 0.0% 0 13% 1 0.0% 0 0.0% 0 07% 1 1.0% 0
Mean: 72.42 61.69 73.17 67.43 75.71 70.72 72.83 70.71 78.81
Weighted base: 834 73 103 22 93 48 117 7 30
Sample: 815 65 76 76 81 69 73 82 62

Zone9
0.0% 0
0.0% 0
0.0% 0
0.8% 1

72

70

0.0% 0
0

0

1.9% 2
0.0% 0
0.0% 0
1.4% 1
118% 10
8.3% 7
6.9% 6
31.0% 25
22.0% 18
1.9% 2
15.0% 12
0.0% 0
73.05

82

76

Zone 10
0.0% 0
0.0% 0
0.0% 0
1.2% 1
103
72
0.0% 0
0
0
0.0% 0
0.0% 0
4.3% 5
0.8% 1
6.3% 7
86% 10
100% 11
281% 32
221% 25
6.1% 7
11.2% 13
2.5% 3
74.54
112
80

Page 29
May 2016

Zonell
0.0% 0
0.0% 0
0.0% 0
0.0% 0
71
68
0.0% 0
0
0
0.0% 0
0.0% 0
4.9% 4
1.4% 1
1.2% 1
4.6% 4
208% 16
264% 20
18.0% 14
5.5% 4
17.2% 13
0.0% 0
74.32
77
75
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by Zone (Filtered)
Weighted:

Newark & Sherwood Town Centre & Retail Study

for Carter Jonas

Q09 In addition to (STORE MENTIONED AT QO07), is there any other store that you regularly use for your household's small scale top-up food shopping?
Those who do top-up shopping at Q07 AND Excl Nulls

Aldi, Northgate, Newark

Aldi, South Parade,
Grantham

Asda, Front Street, Arnold,
Nottingham

Asda, Lombard Street,
Newark

Asda, Loughborough Road,
Nottingham

Asda, Newark Road, North
Hykeham, Lincoln

Asda, Old Mill Lane,
Mansfield

Asda, Radford Road,
Nottingham

Asda, Union Street,
Grantham

Budgens, Bar Lane, Lincoln

Co-op, Barr Lane,
Waddington, Lincoln

Co-op, Clarence Road,
Lincoln

Co-op, High Strest,
Collingham

Co-op, High Strest,
Edinstowe

Co-op, High Street, Navenby

Co-op, High Street, Sutton
on Trent

Co-op, Lincoln Road,
Lincoln

Co-op, London Road,
Balderton, Newark

Co-op, Main Street,
Lowdham

Co-op, Mansfield Road,
Blidworth

Co-op, Southwell Road East,
Rainworth

Co-op, The Ropewalk,
Southwell

Farmfoods, Balderton

Farmfoods, Forest Road,
Newark

Total

2.3%
0.3%

0.4%

3.3%

0.2%

1.1%

0.2%

0.3%

0.4%

1.1%
0.2%

0.2%

0.5%

0.4%

1.2%
0.9%

3.0%

0.5%

0.4%

0.4%

1.3%

2.7%

0.5%
0.3%

7
1

1

10

Zonel

10.0%
0.0%

0.0%

19.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

2
0

0

Zone?2

4.2%
0.0%

0.0%

4.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

4.6%

2.9%

0.0%

0.0%

0.0%

0.0%

2.9%
1.8%

Zone3

2 0.0%
0 0.0%

0 0.0%

2 8.9%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

0 3.6%

0 0.0%

0 0.0%
0 0.0%

2 0.0%

1 0.0%

0 0.0%

0 0.0%

0 0.0%

0 27%

1 00%
1 00%

Zone4d

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

2.5%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

4.1%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

Zoneb5

0 83%
0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

1 0.0%

0 0.0%

0 0.0%

0 0.0%
0 0.0%

0 0.0%

0 0.0%

1 0.0%

0 0.0%
0 7.3%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 41%

0 0.0%
0 0.0%

Zone 6

0.0%
0.0%

0.0%

2.3%

0.0%

6.7%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

2.3%

0.0%

0.0%
0.0%

14.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

Zone7

2.6%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

15.2%
2.6%

3.4%

0.0%

0.0%

13.4%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

Zone8

2.9%
9.2%

0.0%

2.2%

0.0%

0.0%

0.0%

0.0%

12.9%

0.0%
0.0%

0.0%

0.0%

0.0%

5.6%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

Zone9

0.0%
0.0%

0.0%

5.4%

1.7%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%
4.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

o o

Zone 10

0.0%
0.0%

3.5%

0.0%

0.0%

0.0%

0.0%

2.7%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%

0.0%

3.5%

0.0%

0.0%

12.4%

0.0%
0.0%

o o
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Zonell
2.5% 1
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.0% 0
4.0% 1
14.0% 4
10.4% 3
0.0% 0
0.0% 0
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by Zone (Filtered)
Weighted:

Newark & Sherwood Town Centre & Retail Study

for Carter Jonas

Page 31
May 2016

Farmfoods, London Road,
Grantham

Farmfoods, Victoria Retail
Park, Worksop

Lidl, Arnold, Nottingham

Lidl, Carlton Centre, Lincoln

Lidl, Northgate Centre,
Sleaford

Lidl, St Mark's Retail Park,
Lincoln

Lidl, Watergate, Grantham

Marks & Spencer, High
Street, Grantham

Marks & Spencer, High
Street, Lincoln

Marks & Spencer, Stodham
Street, Newark

Marks & Spencer, West
Gate, Mansfield

Morrisons, Gamston District
Centre, Nottingham

Morrisons, Idle Valley Road,
Retford

Morrisons, Isaac Newton
Centre, Grantham

Morrisons, Kings Road,
Newark

Morrisons, Tritton Road,
Lincoln

Sainsbury's, London Road,
Grantham

Sainsbury's, London Road,
Newark

Sainsbury's, Sir John
Robinson Way,
Nottingham

Sainsbury's, Tritton Road,
Lincoln

Tesco Extra, Jubilee Way
South, Mansfield

Tesco, Forest Road, Newark

Tesco Express, Main Strest,
Balderton, Newark

Tesco, Northgate, Sleaford

Waitrose, Ossington Way,
Newark

Arnold

Total

0.6%
0.2%
0.5%
0.7%
0.3%
0.5%

0.2%
0.2%

0.4%

3.3%

0.3%

1.4%

0.2%

0.5%

3.3%

0.4%

0.6%

4.3%

0.3%

1.6%

0.2%

0.3%
1.3%

0.2%
2.2%

0.8%

Zonel

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

16.7%

0.0%

0.0%

0.0%

0.0%

14.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
5.1%

0.0%
0.0%

0.0%

Zone?2

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

8.4%

0.0%

0.0%

0.0%

0.0%

15.3%

0.0%

0.0%

21.8%

0.0%

0.0%

0.0%

0.0%
5.9%

0.0%
1.8%

0.0%

Zone3

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
2.7%

0.0%

6.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

9.7%

8.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
6.3%

0.0%

Zone4d Zoneb5 Zone 6 Zone7 Zone8

6.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
2.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 3.0% 1 26% 1 0.0%

0.0% 0 0.0% 0 0.0% 0 26% 1 22%
0.0% 0 0.0% 0 3.0% 1 00% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 34% 1 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 0

0.0% 0 0.0% 0 0.0% 0 52% 1 0.0% 0
0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0
3.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 23.4% 4 0.0% 0 0.0% 0 0.0% 0
0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.0% 1
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 23% 1 00% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.0% 1
0.0% 0 0.0% 0 37% 2 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 25% 0 92% 4  0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 26% 1 0.0% 0
0.0% 0 41% 1 0.0% 0 26% 1 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone9

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
3.9%

0.0%

Zone 10

0.0%
0.0%
2.7%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

4.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.7%

0.0%

0.0%

0.0%
0.0%

0.0%
7.1%

6.8%

Zone 1l

0.0%
0.0%
2.5%
0.0%
0.0%
0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.5%

3.3%
0.0%

0.0%
0.0%

0.0%

120416

NEMS market research



by Zone (Filtered) Newark & Sherwood Town Centre & Retail Study Page 32
Weighted: for Carter Jonas May 2016
Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zonell
Balderton 0.7% 2 0.0% 0 42% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bilsthorpe 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 81% 2
Bingham 1.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 81% 3 27% 1 0.0% 0
Blidworth 0.4% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1
Bottesford 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 2 0.0% 0 0.0% 0
Clipstone 0.2% 1 00% 0 0.0% 0 0.0% 0 25% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Collingham 45% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 286% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edwinstowe 2.9% 9 0.0% 0 0.0% 0 0.0% 0 27.6% 8 25% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farmsfield 0.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1
Farndon 0.1% 0 0.0% 0 0.0% 0 45% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grantham 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln 1.2% 3 0.0% 0 0.0% 0 27% 0 0.0% 0 0.0% 0 6.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Long Bennington 0.1% 0 0.0% 0 0.0% 0 55% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield 0.6% 2 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 1
Navenby 0.4% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 1 36% 0 0.0% 0 0.0% 0 0.0% 0
Newark Town Centre 2.8% 8 7.9% 1 6.0% 3 17.2% 1 0.0% 0 14.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
North Hykeham 1.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 88% 4 4.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham 0.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1
Ollerton and Boughton 2.0% 6 0.0% 0 0.0% 0 0.0% 0 16.2% 5 6.6% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Rainworth 1.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.8% 4
Retford 0.3% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 50% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwell 2.6% 8 0.0% 0 0.0% 0 0.0% 0 33% 1 41% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.4% 4  6.5% 2
Tuxford 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Waddington 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 92% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aldi, Carolgate, Retford 0.3% 1 00% 0 0.0% 0 0.0% 0 33% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aldi, Nottingham Road, 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 65% 2 0.0% 0 0.0% 0
Bingham
Aldi, Nottingham Road, 0.6% 2 0.0% 0 0.0% 0 0.0% 0 6.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield
Asda, Forest Road, New 1.0% 3 0.0% 0 0.0% 0 0.0% 0 9.0% 3 25% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ollerton
Bassingham 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Claypole 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20.5% 2 0.0% 0 0.0% 0 0.0% 0
Co-op, Braunston Road, 0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 59% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Oakham
Co-op, Collyer Road, 1.2% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.4% 4  0.0% 0
Calverton
Co-op, Ermine Strest, 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 85% 1 0.0% 0 0.0% 0 0.0% 0
Ancaster
Co-op, Lowfields Centre, 0.5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.8% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Brant Road, Lincoln
Co-op, Main Road, Long 0.2% 1 0.0% 0 0.0% 0 7.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bennington
Co-op, Market Place, 2.2% 6 0.0% 0 0.0% 0 27% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.0% 6 0.0% 0 0.0% 0
Bingham
Co-op, Muntjac Way, 0.2% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 1 00% 0 0.0% 0 0.0% 0 0.0% 0

Witham St Hughs, Lincoln
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Co-op, Newcastle Street,
Tuxford

Co-op, Queen Street,
Bottesford

Co-op, Victoria Street,
Newark

Cottingham

Elston

Farmfoods, Oak Tree Lane,
Mansfield

Fernwood

Flintham

Gonalston Farm Shop,
Southwell Road,
Nottingham

Iceland, London Road,
Newark

Lambley

Lidl, Chapel Lane, Bingham

Long Eaton

Marks & Spencer (BP),
Upton Road, Southwell

Morrisons, Woodhouse
Centre, High Strest,
Mansfield Woodhouse

Ravenshead

Sainsbury's Local, Wilfrids
Square, Calverton

Sainsbury's, Greens Lane,
Kimberley

Sainsbury's, Market Street,
Bingham

Sainsbury's, Nottingham
Road, Mansfield

Sainsbury's, St. Wilfrids
Square, Calverton

Spar, Farndon Road, Newark

Tesco Express, Grantham
Road, Lincoln

Tesco Express, Mansfield
Road, Blidworth

Tesco Express, The Forum,
North Hykeham, Lincoln

Tesco Metro, Victoria
Centre, Nottingham

Internet / delivered

Weighted base:
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Sample: 313 18 39 29 26 25 34 29 23 34 27 29

QO09AWhich internet / home delivery retailer do you also use for your top-up food shopping?
Those who shop online at Q07 AND Excl Nulls

Asda 24.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0
Amazon 46.5% 1 0.0% 0 61.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wiltshire Farm Foods 28.7% 1 0.0% 0 38.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 3 0 2 0 0 0 0 0 0 1 0 0
Sample: 3 0 2 0 0 0 0 0 0 1 0 0
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q10 In which ONE town centre, freestanding store or retail park do you do most of your household's shopping for mens, womens, childrens and baby clothing and footwear (fashion items - not sports
clothing and footwear)?

Excl Nulls

Allerton 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arnold 0.8% 9 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 7 0.0% 0
Bingham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0
Clipstone 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 05% 0 0.0% 0 0.0% 0 0.0% 0
Grantham 27% 27 0.7% 1 0.7% 1 3.6% 1 0.0% 0 18% 1 0.8% 1 16% 1 265% 11 8.9% 9 08% 1 0.0% 0
Lincoln 20.0% 205 186% 19 183% 22 9.9% 4  0.0% 0 176% 11 549% 76 67.0% 62 241% 10 0.6% 1 00% 0 0.0% 0
Mansfield 85% 87 0.0% 0 0.0% 0 0.0% 0 382% 43 32% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 4 39.7% 39
Newark Town Centre 165% 170 383% 40 332% 40 326% 12 4.8% 5 276% 18 125% 17 54% 5 14.3% 6 17.1% 17 3.6% 4 53% 5
North Hykeham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Northampton 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 06% 1 00% 0 0.0% 0
Nottingham 158% 162 8.9% 9 6.8% 8 25.4% 9 48% 5 86% 6 3.4% 5 10% 1 10.4% 4 414% 40 39.7% 48 264% 26
Ollerton and Boughton 0.3% 3 0.0% 0 0.0% 0 0.0% 0 15% 2 07% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Retford 0.8% 8 0.0% 0 0.0% 0 0.0% 0 4.6% 5 3.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1
Southwell 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 09% 1
Sutton-on-Trent 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Worksop 0.2% 2 0.0% 0 0.0% 0 0.0% 0 07% 1 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Beacon Hill Retail Park, 0.4% 4  0.0% 0 18% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 12% 2 0.0% 0

Newark
Boundary Mill, Grantham 0.9% 9 0.7% 1 0.0% 0 18% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 16% 1 49% 5 12% 2 0.0% 0
Four Seasons Centre, 11% 11 0.0% 0 0.0% 0 0.0% 0 29% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 32% 4 32% 3

Mansfield
Grantham Retail Park, 0.1% 1 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0

Grantham
Northgate Retail Park, 26% 27 139% 14 58% 7 83% 3 0.0% 0 0.0% 0 1.0% 1 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newark (Homebase, Pets
at Home, Carpet Right,
Poundstretcher Extra,
Peacocks, Next, Boots,
Home Bargains, TK
Maxx)
St Marks Shopping Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln

St Peter's Retail Park, 0.4% 4 0.0% 0 0.7% 1 0.0% 0 19% 2 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield

Tritton Retail Park, Lincoln 16% 16 0.0% 0 19% 2 0.6% 0 0.0% 0 0.0% 0 6.4% 9 52% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Centre, Nottingham ~ 0.9% 9 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 21% 2 50% 6 0.0% 0

Victoria Retail Park, 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 4 0.7% 1
Nottingham

Giltbrook Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham Road,
Nottingham

Abroad 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Old Mill Lane, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Mansfield

Asda, Priestic Road, 0.1% 1 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Sutton-In-Ashfield

Cambridge 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0

Central London 0.4% 4  0.0% 0 0.7% 1 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1 0.0% 0 0.8% 1 11% 1

Doncaster 0.5% 5 0.0% 0 0.0% 0 0.0% 0 17% 2 0.9% 1 10% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

East Midlands Designer 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 2
Outlet, Mansfield Road,
South Normanton

Great Gonerby 0.0% 0.0% 0 0.0% 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jubilee Retail Park, 0.1% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weymouth

Lakeside Village, White 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Rose Way, Doncaster

Leeds 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0

Leicester 0.4% 4  0.0% 0 0.7% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 15% 1 0.8% 1 0.0% 0

Meadowhall Shopping 15% 15 0.0% 0 0.9% 1 0.0% 0 6.6% 7 6.9% 4  0.0% 0 0.0% 0 0.0% 0 08% 1 00% 0 14% 1
Centre, Sheffield

Penndll's Garden Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark Road, South
Hykeham

Peterborough 0.1% 1 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ripley 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1

Scunthorpe 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sheffield 0.1% 1 00% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Skegness 0.1% 1 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

South Hykeham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spalding 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1 09% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Jubilee Way 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 2 3.0% 3
South, Mansfield

Tesco, Forest Road, New 0.1% 1 00% 0 0.0% 0 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ollerton

Welwyn Garden City 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

York Designer Outlet, St. 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nicholas Avenue, Fulford

Internet / catalogue / 20.3% 208 189% 20 255% 31 11.6% 4 293% 33 239% 16 148% 21 136% 13 16.1% 7 205% 20 285% 35 11.1% 11
delivered

Weighted base: 1027 104 121 37 112 65 139 92 42 97 121 97

Sample: 1023 92 96 95 96 98 89 95 90 90 90 92
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q10AWhich internet / home delivery retailer do you use for your household's shopping for mens, womens, childrens and baby clothing and footwear (fashion items - not sports clothing and footwear)?
Those who shop online at Q10 AND Excl Nulls

Amazon 7.3% 9 0.0% 0 15.4% 2 0.0% 0 39% 1 00% 0 0.0% 0 26.5% 2 0.0% 0 92% 1 42% 1 252% 2
ASOS 0.8% 1 00% 0 0.0% 0 0.0% 0 39% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Debenhams 0.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ebay 0.8% 1 286% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
John Lewis 8.0% 9 0.0% 0 87% 1 47.3% 1 48% 1 153% 1 00% 0 23.1% 1 128% 0 47% 1 10.7% 2 0.0% 0
Littlewoods 4.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 337% 5 0.0% 0 0.0% 0
Marks & Spencer 4.3% 5 0.0% 0 0.0% 0 12.3% 0 39% 1 10.8% 1 86% 1 00% 0 0.0% 0 10.6% 2 0.0% 0 0.0% 0
Next 28.0% 33 35.7% 1 433% 6 16.0% 0 51.6% 13 29.1% 3 11.2% 1 11.8% 1 335% 1 243% 4 11.0% 2 17.7% 1
Sainsbury’s 0.9% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.7% 1
Tesco 1.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 0 0.0% 0 0.0% 0 0.0% 0 92% 1 00% 0 0.0% 0
All Saints 0.5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ambrose Wilson 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 36% 1 00% 0 0.0% 0
Boohoo 0.8% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.2% 1
Clifford James 0.8% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 1 00% 0
Cotswold Outdoor 1.0% 1 00% 0 0.0% 0 12.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 1 0.0% 0
Cotton Traders 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 1 42% 1 00% 0
Damart 1.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 0 0.0% 0 91% 1 00% 0 0.0% 0 0.0% 0 10.9% 1
Evans 1.0% 1 0.0% 0 0.0% 0 0.0% 0 48% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Freemans 0.6% 1 00% 0 0.0% 0 0.0% 0 3.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hotter Shoes 1.0% 1 357% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
House of Fraser 92% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.7% 1 0.0% 0 0.0% 0 44.8% 10 0.0% 0
JD Williams 1.0% 1 00% 0 0.0% 0 0.0% 0 3.0% 1 47% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Jacamo 0.2% 0 0.0% 0 0.0% 0 12.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Joules 0.6% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 7.6% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kaleidoscope 1.6% 2 0.0% 0 0.0% 0 0.0% 0 7.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Matalan 2.5% 3 0.0% 0 87% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53.7% 1 0.0% 0 0.0% 0 14.2% 1
New Look 96% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 80.2% 10 0.0% 0 0.0% 0 0.0% 0 55% 1 00% 0
Pavers 0.8% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 1 00% 0
Premier Man 3.0% 4 0.0% 0 0.0% 0 0.0% 0 10.6% 3 0.0% 0 0.0% 0 14.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
QvC 0.7% 1 0.0% 0 6.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Studio 0.6% 1 00% 0 0.0% 0 0.0% 0 3.0% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whitestuff 3.7% 4 0.0% 0 17.1% 2 0.0% 0 0.0% 0 6.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 6.8% 2 0.0% 0
Zara 0.5% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 118 3 13 2 25 10 13 6 2 16 22 6
Sample: 96 3 10 6 16 16 3 7 5 11 12 7
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q11 How do you normally travel to (STORE OR CENTRE MENTIONED AT Q10)?
Those who gave a destination at Q10

Car / van (asdriver) 71.2% 583 448% 38 64.0% 58 69.7% 23 75.0% 59 77.1% 38 79.1% 94 832% 66 847% 30 769% 59 69.3% 60 67.6% 58
Car / van (as passenger) 114% 93 189% 16 111% 10 7.6% 2 141% 11 12.2% 6 91% 11 6.7% 5 9.2% 3 7.8% 6 6.7% 6 189% 16
Bus, minibus or coach 10.5% 86 14.6% 12 11.2% 10 4.6% 1 84% 7 57% 3 10.0% 12 8.9% 7 4.0% 1 12.4% 10 15.2% 13 10.7% 9
Using park & ride facility 0.7% 6 0.0% 0 0.0% 0 6.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 3 08% 1
Motorcycle, scooter or 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
moped
Walk 19% 16 126% 11 35% 3 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0
Taxi 0.3% 2 17% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Train 2.0% 17 31% 3 45% 4 10.5% 3 12% 1 27% 1 0.9% 1 0.0% 0 21% 1 1.0% 1 0.0% 0 21% 2
Bicycle 0.3% 3 2.0% 2 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mobility scooter / wheelchair  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aeroplane 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know) 0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Varies) 1.5% 12 14% 1 25% 2 09% 0 0.0% 0 24% 1 0.9% 1 11% 1 0.0% 0 0.8% 1 56% 5 0.0% 0
Weighted base: 819 84 90 33 79 49 119 79 35 77 87 86
Sample: 849 80 78 82 74 72 82 82 76 74 68 81
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q12 Where do you normally do most of your household's shopping for recording media for pictures and sound (e.g. records, pre-recorded and unrecorded CDs & DVDs, unexposed films for photographic
use, etc.) (Excluding video games)?

Excl Nulls
Allerton 0.2% 1 0.0% 0 0.0% 0 0.0% 0 13% 1 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arnold 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0
Balderton 0.2% 1 13% 1 0.0% 0 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bingham 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0
Edwinstowe 0.1% 1 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Forest Town 0.4% 3 0.0% 0 0.0% 0 0.0% 0 47% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grantham 1.2% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.1% 5 29% 2 0.0% 0 0.0% 0
Lincoln 76% 46 43% 2 79% 5 11% 0 13% 1 29% 1 23.6% 19 23.2% 16 7.1% 2 0.0% 0 0.0% 0 0.0% 0
Mansfield 6.4% 38 0.0% 0 0.0% 0 0.0% 0 191% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 423% 28
Newark Town Centre 57% 34 181% 10 9.0% 5 57% 1 0.0% 0 11.3% 5 22% 2 50% 3 12% 0 83% 5 14% 1 24% 2
North Hykeham 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham 40% 24 2.6% 1 39% 2 54% 1 0.0% 0 0.0% 0 13% 1 0.0% 0 18% 0 10.2% 7 11% 5 97% 6
Ollerton and Boughton 0.2% 1 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Retford 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 62% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sleaford 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0
Worksop 0.1% 1 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Beacon Hill Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1
Newark
Broadmarsh Centre, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0%
Nottingham
Four Seasons Centre, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2
Mansfield
Northgate Retail Park, 0.6% 4 3.0% 2 0.0% 0 0.0% 0 22% 1 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark (Homebase, Pets
at Home, Carpet Right,
Poundstretcher Extra,
Peacocks, Next, Boots,
Home Bargains, TK
Maxx)
St Peter's Retail Park, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield
Tritton Retail Park, Lincoln 0.8% 5 0.0% 0 0.0% 0 09% 0 0.0% 0 0.0% 0 35% 3 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Victoria Centre, Nottingham ~ 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 2 0.0% 0
Victoria Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham

Asda, Newark Road, North 20% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.3% 12 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hykeham, Lincoln
Asda, Front Street, Arnold 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0

Asda, Lombard Street, 0.4% 2 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0
Newark

Asda, Old Mill Lane, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield

Asda, Union Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0
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Grantham
Cambridge 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gamston 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0
Tesco Extra, Jubilee Way 0.7% 4  0.0% 0 0.0% 0 0.0% 0 34% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 2
South, Mansfield
Tesco, Forest Road, New 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ollerton
Whishy 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / catalogue / 65.5% 395 68.8% 38 79.2% 46 85.5% 21 59.0% 33 73.0% 29 49.4% 40 67.1% 46 65.5% 16 75.4% 49 79.3% 51 38.3% 25
delivered
Welghted base: 603 55 58 25 55 40 81 69 25 65 65 66
Sample: 543 45 40 50 43 58 45 61 48 56 42 55

Q12AWhich internet / home delivery retailer do you use for your household's shopping for recording media for pictures and sound (e.g. records, pre-recorded and unrecorded CDs & DVDs, unexposed films
for photographic use, etc. ) (Excluding video games)?
Those who shop online at Q12 AND Excl Nulls

Amazon
Asda
Currys
Ebay

HMV
Sainsbury’s
Apple

CEX

Irish Music
Play
Simply HE
Simply Music
Sky

Weighted base:
Sample:
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q13 Where do you normally do most of your household's shopping for audio visual, photographic, computer items (such as stereos, radios, TVs, software, cameras, kindles, ipads, telephones, etc.)?

Excl Nulls
Arnold 0.5% 5 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4  0.0% 0
Bingham 0.8% 7 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 74% 7 0.0% 0 0.0% 0
Boston 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 0 0.0% 0 0.0% 0 0.0% 0
Forest Town 0.1% 1 0.0% 0 0.0% 0 0.0% 0 08% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grantham 18% 16 0.8% 1 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 242% 9 50% 5 0.0% 0 0.0% 0
Lincoln 59% 53 0.8% 1 3.0% 4 0.8% 0 0.0% 0 34% 2 158% 18 339% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield 84% 76 0.0% 0 0.0% 0 0.0% 0 323% 29 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 48% 5 472% 42
Newark Town Centre 47% 43 153% 14 88% 11 6.3% 2 0.0% 0 34% 2 50% 6 37% 3 16% 1 0.6% 1 28% 3 2.0% 2
North Hykeham 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 3 07% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Northampton 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0
Nottingham 103% 93 6.8% 6 59% 7 12.1% 4 59% 5 57% 3 31% 4 17% 1 7.9% 3 321% 30 23.0% 23 7.4% 7
Ollerton and Boughton 0.3% 3 0.0% 0 0.0% 0 0.0% 0 27% 2 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Retford 1.0% 9 0.0% 0 0.0% 0 0.0% 0 08% 1 15.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwell 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 3 2.0% 2
Worksop 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Augustin Retail Park, 0.1% 1 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0
Grantham
Beacon Hill Retail Park, 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 26% 1 0.0% 0 09% 1 1.0% 1
Newark
Boundary Mill, Grantham 0.5% 5 0.0% 0 0.7% 1 3% 1 0.0% 0 0.0% 0 0.0% 0 07% 1 38% 1 0.6% 1 0.0% 0 0.0% 0
Castle Marina Retail Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0 0.0% 0
Nottingham
Castle Meadow Retail Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Nottingham
Dysart Retail Park, 0.5% 4 0.0% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 0.0% 0 07% 1 44% 2 14% 1 0.0% 0 0.0% 0
Grantham
Four Seasons Centre, 0.5% 4 0.0% 0 0.0% 0 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2
Mansfield
Grantham Retail Park, 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 99% 4 16% 1 0.0% 0 0.0% 0
Grantham
Madford Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0
Nottingham
Northgate Retail Park, 19.9% 179 42.6% 38 56.4% 68 40.0% 14 42% 4 29.1% 15 14.9% 17 9.2% 8 97% 4 38% 4 87% 9 0.0% 0
Newark (Homebase, Pets
at Home, Carpet Right,
Poundstretcher Extra,
Peacocks, Next, Boots,
Home Bargains, TK
Maxx)
Riverside Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Nottingham
St Marks Place Shopping 0.0% 0 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre, Newark (99p
Stores, Clarks, Clinton,

120416 NEMS market research



by Zone (Filtered) Newark & Sherwood Town Centre & Retail Study Page 42
Weighted: for Carter Jonas May 2016

Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Game, Holland & Barrett,
M&S, New Look,
Poundstretcher, Sally,
WHSmith, Wilko)
St Marks Shopping Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln

St Peter's Retail Park, 15% 14 0.0% 0 0.0% 0 0.0% 0 94% 8 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 5
Mansfield

Tritton Retail Park, Lincoln 78% 71 0.0% 0 31% 4  0.0% 0 0.0% 0 3.6% 2 384% 44 249% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Centre, Nottingham ~ 0.8% 7 0.0% 0 0.0% 0 14% 0 11% 1 14% 1 09% 1 00% 0 0.0% 0 0.8% 1 28% 3 0.0% 0

Victoria Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0
Nottingham

Asda, Old Mill Lane, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1
Mansfield

Costco, Thurmaston Lane, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1
Leicester

Cropwell Bishop 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0

Daybrook Retail Park, 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 5 13% 1
Mansfield Road, Arnold

Meadowhall Shopping 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Sheffield

Peterborough 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Jubilee Way 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 4
South, Mansfield

Internet / catalogue / 29.9% 270 33.6% 30 22.1% 27 30.4% 10 38.2% 34 32.0% 17 18.1% 21 23.3% 19 31.2% 12 40.8% 38 41.0% 40 23.9% 21
delivered

Welghted base: 903 89 120 34 90 53 115 84 37 94 99 89

Sample: 892 76 94 87 72 78 77 86 81 86 72 83
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q13AWhich internet / home delivery retailer do you use for your household's shopping for audio visual, photographic, computer items (such as stereos, radios, TVs, software, cameras, Kindles, iPads,
telephones, etc.)?
Those who shop online at Q13 AND Excl Nulls

Amazon 53.6% 111 20.4% 5 58.0% 10 66.0% 5 67.4% 18 63.8% 7 155% 3 583% 10 46.8% 4 603% 18 683% 22 599% 10
AO.com 46% 10 10.3% 2  0.0% 0 72% 1 0.0% 0 0.0% 0 27.0% 5 33% 1 0.0% 0 0.0% 0 0.0% 0 6.7% 1
Argos 0.8% 2 0.0% 0 0.0% 0 0.0% 0 6.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys 6.9% 14 82% 2 68% 1 0.0% 0 15.3% 4 3.9% 0 9.6% 2 54% 1 20.3% 2 0.0% 0 47% 2 6.7% 1
Ebay 3.9% 8 16.1% 4 0.0% 0 3.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.7% 1 0.0% 0 47% 2 12.1% 2
Ebuyer 0.5% 1 0.0% 0 0.0% 0 0.0% 0 36% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
John Lewis 134% 28 7.3% 2 285% 5 23.1% 2 45% 1 22.0% 3 24.7% 5 19.8% 3 12.6% 1 6.8% 2 74% 2 14.6% 2
Littlewoods 3.7% 8 51% 1 68% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.0% 5 0.0% 0 0.0% 0
PC World 2.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.7% 1 0.0% 0 0.0% 0 49% 1 74% 2 0.0% 0
Tesco 1.9% 4 32% 1 0.0% 0 0.0% 0 0.0% 0 51% 1 7% 1 0.0% 0 0.0% 0 0.0% 0 38% 1 0.0% 0
7 Day Shop 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 44% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Apple 1.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 1 0.0% 0 44% 1 7% 1 49% 1 0.0% 0 0.0% 0
Co-op 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.7% 1 44% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dell 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 1 00% 0
HP 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 0 0.0% 0 0.0% 0 0.0% 0
Jessops 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0 0.0% 0
QvcC 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 1 0.0% 0 0.0% 0
Snapfish 3.3% 7 29.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Studio 0.4% 1 0.0% 0 0.0% 0 0.0% 0 28% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 207 23 17 8 27 11 18 17 8 30 32 17
Sample: 166 15 14 12 18 19 11 16 13 21 16 11
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q14 Where do you normally do most of your household's shopping for all other domestic electrical goods including small domestic electrical appliances (such as irons, kettles, fans, coffee makers, food
mixers) and white goods (fridges, freezers, dishwashers) and smaller etc)?

Excl Nulls
Arnold 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 6 18% 2
Bingham 0.9% 9 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 92% 9 0.0% 0 0.0% 0
Bracebridge Heath 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Calverton 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2 0.0% 0
Forest Town 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grantham 23% 22 15% 1 0.7% 1 47% 2 0.0% 0 0.0% 0 0.8% 1 14% 1 302% 12 4.0% 4  0.0% 0 0.0% 0
Lincoln 66% 65 0.7% 1 3.0% 4  0.0% 0 0.0% 0 6.9% 4 235% 33 276% 23 14% 1 0.0% 0 0.0% 0 0.0% 0
Mansfield 85% 83 0.0% 0 0.0% 0 0.0% 0 323% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 3 47.0% 46
Navenby 0.1% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark Town Centre 77% 75 357% 35 12.0% 15 10.2% 4  0.0% 0 54% 3 58% 8 18% 1 37% 1 2.0% 2 34% 3 23% 2
North Hykeham 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham 81% 79 55% 5 09% 1 6.7% 2 14% 1 45% 3 23% 3 11% 1 7.0% 3 219% 22 239% 24 144% 14
Ollerton and Boughton 0.8% 7 0.0% 0 0.0% 0 0.0% 0 53% 6 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Retford 0.7% 7 0.0% 0 0.0% 0 0.0% 0 18% 2 7.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sleaford 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0
Southwell 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 3 0.7% 1
Sutton-on-Trent 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tuxford 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
West Bridgford 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2 0.0% 0 0.0% 0
Worksop 0.8% 7 0.0% 0 0.0% 0 0.0% 0 21% 2 88% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Augustin Retail Park, 0.3% 3 0.0% 0 0.0% 0 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 25% 2 0.0% 0 0.0% 0
Grantham
Beacon Hill Retail Park, 0.6% 6 0.0% 0 0.0% 0 0.8% 0 0.0% 0 20% 1 0.0% 0 0.0% 0 14% 1 0.0% 0 34% 3 0.9% 1
Newark
Boundary Mill, Grantham 12% 12 0.0% 0 0.0% 0 28% 1 0.0% 0 0.0% 0 25% 4 1.4% 1 14.1% 6 0.6% 1 00% 0 0.0% 0
Castle Marina Retail Park, 0.4% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 4  0.0% 0 0.0% 0
Nottingham
Castle Meadow Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0
Nottingham
Dysart Retail Park, 0.4% 4  0.0% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 1 2.0% 2 0.0% 0 0.0% 0
Grantham
Four Seasons Centre, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 09% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2
Mansfield
Grantham Retail Park, 0.5% 5 0.0% 0 11% 1 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 71% 3 06% 1 00% 0 0.0% 0
Grantham
Madford Retail Park, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 5 0.0% 0
Nottingham
Northgate Retail Park, 18.5% 182 43.5% 43 50.4% 63 33.4% 12 3.6% 4 27.9% 17 10.8% 15 82% 7 8.9% 4 52% 5 13.5% 13 0.0% 0

Newark (Homebase, Pets
at Home, Carpet Right,
Poundstretcher Extra,
Peacocks, Next, Boots,
Home Bargains, TK
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Maxx)

Riverside Retail Park, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 3 0.0% 0 0.0% 0
Nottingham

St Marks Shopping Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 3 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln

St Peter's Retail Park, 16% 16 0.0% 0 0.0% 0 0.0% 0 108% 11 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 44% 4
Mansfield

Tritton Retail Park, Lincoln 6.3% 62 0.0% 0 18% 2 0.0% 0 0.0% 0 12% 1 268% 38 24.7% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Victoria Centre, Nottingham 1.3% 13 0.0% 0 0.0% 0 6.8% 2 27% 3 12% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 4 28% 3 0.0% 0

Victoria Retail Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 2 0.0% 0
Nottingham

Waterside Centre, Lincoln 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 00% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0

Asda, Lombard Street, 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newark

Asda, Old Mill Lane, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.7% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield

Asda, Union Street, 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 55% 5 0.0% 0 0.0% 0
Grantham

Branston 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 07% 1 00% 0 0.0% 0 0.0% 0 0.0% 0

Costco, Thurmaston Lane, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Leicester

Daybrook Retail Park, 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 52% 5 11% 1
Mansfield Road, Arnold

Farnham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Gamston 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 65% 6 0.0% 0 0.0% 0

Melton Mowbray 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10% 1 00% 0 0.0% 0

Old Mill Lane Industrial 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 2 0.0% 0
Estate, Mansfield
Woodhouse

Peterborough 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 14% 1 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Jubilee Way 0.4% 4  0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 2
South, Mansfield

Tesco, Forest Road, New 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ollerton

Internet / catalogue / 248% 244 122% 12 30.0% 37 302% 11 359% 38 268% 16 204% 29 322% 27 17.6% 7 233% 23 25.0% 25 204% 20
delivered

Weighted base: 983 98 124 36 106 60 142 83 40 98 99 98

Sample: 983 85 98 91 89 88 92 89 88 92 79 92
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Q14AWhich internet / home delivery retailer do you use for your household's shopping for all other domestic electrical goods including small domestic electrical appliances (such as irons, kettles, fans,
coffee makers, food mixers) and white goods (fridges, freezers, dishwashers) and smaller etc)?
Those who shop online at Q14 AND Excl Nulls

Amazon 24.0% 43 0.0% 0 454% 11 453% 3 148% 4 23.9% 3 16.5% 4 10.3% 2 61% 0 651% 11 22.0% 3 0.0% 0
AO.com 19.0% 34 29.3% 3 20.5% 5 24.8% 2 17.9% 5 71% 1 29.4% 7 19.9% 4 10.8% 1 17.4% 3 81% 1 14.4% 2
Argos 4.6% 8 24.9% 3 4.6% 1 0.0% 0 58% 2 0.0% 0 0.0% 0 27% 1 0.0% 0 0.0% 0 0.0% 0 20.4% 2
Boots 0.5% 1 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Currys 156% 28 91% 1 7.0% 2 16.9% 1 333% 10 125% 2 12.5% 3 14.6% 3 49.8% 2 0.0% 0 16.2% 2 14.4% 2
Ebay 5.1% 9 0.0% 0 0.0% 0 0.0% 0 58% 2 0.0% 0 0.0% 0 27% 1 0.0% 0 0.0% 0 31.7% 5 18.3% 2
Ebuyer 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
John Lewis 17.2% 31 20.5% 2 135% 3 97% 1 41% 1 427% 5 17.9% 5 21.6% 5 21.3% 1 12.0% 2 22.0% 3 22.2% 2
Littlewoods 1.0% 2 0.0% 0 46% 1 0.0% 0 0.0% 0 46% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
PC World 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco 1.0% 2 0.0% 0 4.6% 1 00% 0 0.0% 0 4.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ambrose Wilson 0.4% 1 0.0% 0 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-op 54% 10 0.0% 0 0.0% 0 0.0% 0 41% 1 46% 1 56% 1 24.9% 5 0.0% 0 0.0% 0 0.0% 0 10.2% 1
Fashion World 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.0% 1 0.0% 0 0.0% 0 0.0% 0
Finlux 0.1% 0 0.0% 0 0.0% 0 33% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Freemans 0.4% 1 0.0% 0 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hotpoint 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Jessops 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 55% 1 0.0% 0 0.0% 0
Polti 0.5% 1 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
QvcC 0.4% 1 7.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Studio 0.9% 2 91% 1 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Whirlpool 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 178 10 25 6 29 13 25 21 5 17 15 11
Sample: 162 9 20 15 22 20 15 19 9 13 9 11
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q15 Where do you normally do most of your household's shopping for books (incl. dictionaries, encyclopedias, text books, guidebooks and musical scores) and stationary (incl. writing pads, envelopes
pens, diaries, etc.) and drawing materials?

Excl Nulls
Allerton 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Arnold 3.1% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26.0% 26 1.0% 1
Balderton 0.4% 4 2.9% 3 0.8% 1 0.7% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bilsthorpe 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1
Bingham 1.6% 14 0.0% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16.1% 13 0.0% 0 0.0% 0
Blidworth 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 2
Bottesford 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 3 0.0% 0 0.0% 0
Clipstone 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Collingham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farmsfield 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1
Forest Town 0.2% 2 0.0% 0 0.0% 0 0.0% 0 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grantham 26% 22 0.0% 0 14% 1 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 381% 14 7.1% 6 0.0% 0 0.0% 0
Lincoln 11.7% 101 0.0% 0 14% 1 61% 2 0.0% 0 39% 2 491% 57 456% 38 1.6% 1 0.0% 0 0.0% 0 0.0% 0
Lowdham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 00% 0
Mansfield 6.3% 55 0.0% 0 0.0% 0 0.9% 0 291% 22 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 375% 32
Newark Town Centre 23.7% 205 695% 62 53.6% 56 408% 13 1.0% 1 272% 16 158% 18 11.1% 9 6.4% 2 128% 11 104% 10 6.5% 6
North Hykeham 12% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 86% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham 51% 44 0.0% 0 0.0% 0 58% 2 26% 2 12% 1 15% 2 0.0% 0 0.8% 0 143% 12 11.7% 12 16.0% 14
Ollerton and Boughton 0.7% 6 0.0% 0 0.0% 0 0.0% 0 7.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Retford 13% 12 0.0% 0 0.0% 0 0.0% 0 71% 5 10.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sleaford 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 72% 3 0.0% 0 0.0% 0 0.0% 0
Southwell 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 62% 6 0.0% 0
Sutton-on-Trent 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woodhouse 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1
Worksop 0.3% 2 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Beacon Hill Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 00% 0 0.0% 0 0.0% 0
Newark
Boundary Mill, Grantham 0.1% 1 0.0% 0 0.0% 0 17% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Castle Meadow Retail Park, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1 0.0% 0 0.0% 0
Nottingham
Four Seasons Centre, 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2 08% 1
Mansfield
|saac Newton Shopping 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Grantham
Lady Bay Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0
Nottingham
Northgate Retail Park, 0.1% 1 11% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newark (Homebase, Pets
at Home, Carpet Right,
Poundstretcher Extra,
Peacocks, Next, Boots,
Home Bargains, TK
Maxx)
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l
St Marks Place Shopping 0.1% 1 00% 0 0.8% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Newark (99p
Stores, Clarks, Clinton,
Game, Holland & Barrett,
M&S, New Look,
Poundstretcher, Sdlly,
WHSmith, Wilko)
St Marks Shopping Centre 0.3% 2 0.0% 0 21% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln
St Peter's Retail Park, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Mansfield
Tritton Retail Park, Lincoln 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19 1 09% 1 33% 3 16% 1 0.0% 0 0.0% 0 0.0% 0
Asda, Newark Road, North 0.2% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hykeham, Lincoln
Ancaster 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Old Mill Lane, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 25% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 08% 1
Mansfield
Asda, Union Street, 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 00% 0 0.0% 0 0.0% 0 0.0% 0
Grantham
Caythorpe 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0
East Bridgford 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Fiskerton 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 00% 0
Fulbeck 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gamston 0.2% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0 0.0% 0
Melton Mowbray 0.1% 1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0
Peterborough 0.0% 0 0.0% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Salisbury 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Extra, Jubilee Way 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 57% 5
South, Mansfield
Tesco Extra, Wragby Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lincoln
Tesco, Forest Road, New 0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.6% 1 10% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ollerton
Internet / catalogue / 353% 305 26.5% 24 39.9% 42 40.0% 13 39.6% 29 52.4% 31 20.7% 24 37.1% 31 39.6% 15 40.1% 33 41.5% 41 25.3% 22
delivered
Welghted base: 866 89 105 33 74 59 116 83 37 83 100 86
Sample: 852 76 81 87 67 88 72 83 79 68 73 78
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q15AWhich internet / home delivery retailer do you use for your household's shopping for books (incl. dictionaries, encyclopedias, text books, guidebooks and musical scores) and stationery (incl. writing

pads, envelopes pens, diaries, etc.) and drawing materials?
Those who shop online at Q15 AND Excl Nulls

Amazon 90.4% 248 96.7% 21 97.8% 391000% 13 868% 25 91.7% 27 90.0% 19 757% 21 92.7% 12
Asda 0.3% 1 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ebay 1.3% 3 0.0% 0 0.0% 0 0.0% 0 6.6% 2 35% 1 0.0% 0 20% 1 0.0% 0
John Lewis 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0
Staples 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 44% 1
ToysR Us 2.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WHSmith 1.0% 3 0.0% 0 0.0% 0 0.0% 0 6.6% 2 0.0% 0 0.0% 0 33% 1 0.0% 0
AbeBooks 0.6% 2 33% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Choice Stationery 1.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.9% 5 0.0% 0
Mr B's Emporium Of 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50% 1 0.0% 0 0.0% 0
Reading Delights
PS Books 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50% 1 0.0% 0 0.0% 0
The Book Depository 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 0
Viking 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0
Weighted base: 274 22 40 13 28 30 22 28 13
Sample: 257 21 27 27 24 35 16 23 21
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Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q16 Where do you normally do most of your household’s shopping for games & toys; pets and pet products; hobby items; sport clothing / footwear and equipment; camping goods; bicycles; and musical

instruments?
Excl Nulls
Arnold 19% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 168% 14 0.0% 0
Balderton 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bingham 15% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 131% 11 0.0% 0 0.0% 0
Bottesford 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1 00% 0 0.0% 0
Collingham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farmsfield 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1 11% 1
Farndon 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grantham 2.9% 21  0.0% 0 13% 1 36% 1 0.0% 0 0.0% 0 12% 1 0.9% 1 37.4% 13 54% 5 0.0% 0 0.0% 0
Gunthorpe 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 09% 1 00% 0 0.0% 0
Lincoln 97% 70 5.4% 4 6.6% 6 4.4% 1 15% 1 11.8% 6 405% 36 23.0% 14 84% 3 0.0% 0 0.0% 0 0.0% 0
Long Bennington 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0 0.0% 0 0.0% 0
Mansfield 57% 41 0.0% 0 0.0% 0 0.0% 0 341% 28 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 2 181% 12
Newark Town Centre 148% 108 48.6% 32 31.9% 29 24.0% 6 42% 3 16.0% 8 10.2% 9 95% 6 51% 2 123% 10 11% 1 28% 2
North Hykeham 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nottingham 58% 42 0.0% 0 6.3% 6 52% 1 18% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 154% 13 180% 15 7.4% 5
Ollerton and Boughton 0.6% 4  0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2
Retford 0.9% 7 0.0% 0 0.0% 0 0.0% 0 39% 3 77% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sleaford 0.5% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 85% 3 0.0% 0 0.0% 0 0.0% 0
Southwell 0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 52% 4  0.0% 0
Sutton-on-Trent 1.0% 7 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.0% 6
Worksop 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Augustin Retail Park, 0.3% 2 0.0% 0 0.0% 0 20% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 0.0% 0 0.0% 0 0.0% 0
Grantham
Beacon Hill Retail Park, 0.4% 3 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 11% 1 0.0% 0
Newark
Boundary Mill, Grantham 0.4% 3 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 24% 2 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0%
Castle Marina Retail Park, 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 14% 1
Nottingham
Dysart Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0
Grantham
Four Seasons Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Mansfield
Grantham Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0
Grantham
Lady Bay Retail Park, 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0 0.0% 0
Nottingham
Northgate Retail Park, 56% 41 25% 2 125% 11 154% 4 1.2% 1 18.3% 9 55% 5 52% 3 0.9% 0 29% 2 3% 3 0.0% 0

Newark (Homebase, Pets
at Home, Carpet Right,
Poundstretcher Extra,
Peacocks, Next, Boots,
Home Bargains, TK
Maxx)
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Riverside Retail Park,
Nottingham

St Marks Place Shopping
Centre, Newark (99p
Stores, Clarks, Clinton,
Game, Holland & Barrett,
M&S, New Look,
Poundstretcher, Sally,
WHSmith, Wilko)

St Marks Shopping Centre
Lincoln

St Peter's Retail Park,
Mansfield

Tritton Retail Park, Lincoln

Victoria Centre, Nottingham

Victoria Retail Park,
Nottingham

Waterside Centre, Lincoln

Giltbrook Retail Park,
Nottingham Road,
Nottingham

Asda, Front Street, Arnold

Asda, Old Mill Lane,
Mansfield

Branston

Brook Park, Shirebrook

Chesterfield

Darton

Derby

Doncaster

East Point Retail Park,
Daleside Road,
Nottingham

Hollybeck Garden Centre,
Oxton Road, Southwell

Meadowhall Shopping
Centre, Sheffield

Melton Mowbray

Netherfield

Peterborough

Portland Retail Park,
Midland Way, Mansfield

Ravenside Retail Park,
Markham Road,
Chesterfield

Scunthorpe

Sheffield

Total
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Zone?2

0.0%

1.3%

0.0%

0.0%

1.0%
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0.0%
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0.0%
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0.0%
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0.0%
0.0%
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0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0.0%
0.0%

Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

1 00% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0
0 0.0% 0 47% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
1 0.0% 0 0.0% 0 36% 2 6.0% 5 83% 5 09% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 23% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 85% 7 12% 1 0.0% 0 0.0% 0 0.0% 0
0 08% 0 23% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 13% 0 0.0% 0 0.0% 0 0.0% 0 15% 1 0.0% 0
0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0
0 0.0% 0 24% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Weighted: for Carter Jonas May 2016
Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Shirebrook 0.5% 4  0.0% 0 0.0% 0 0.0% 0 47% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sutton-in-Ashfield 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1

Tesco Extra, Jubilee Way 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2
South, Mansfield

Tesco, Forest Road, New 0.2% 1 0.0% 0 0.0% 0 0.0% 0 09% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ollerton

Whisby 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Woodhall Spa 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 0 0.0% 0 0.0% 0 0.0% 0

Internet / catalogue / 336% 244 356% 23 35.7% 32 414% 11 189% 15 336% 16 30.2% 27 46.4% 28 298% 10 374% 31 323% 27 356% 23
delivered

Weighted base: 726 65 90 27 81 48 90 59 35 84 83 64

Sample: 657 55 65 58 63 65 50 56 68 66 57 54
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by Zone (Filtered) Newark & Sherwood Town Centre & Retail Study Page 53
Weighted: for Carter Jonas May 2016

Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q16AWhich internet / home delivery retailer do you use for your household’s shopping for games & toys; pets and pet products; hobby items; sport clothing / footwear and equipment; camping goods;
bicycles; and musical instruments?
Those who shop online at Q16 AND Excl Nulls

Amazon 58.8% 105 43.6% 9 79.4% 19 81.2% 6 36.6% 4 76.3% 11 37.9% 6 39.8% 9 30.8% 2 472% 11 791% 14 87.1% 15
Argos 1.6% 3 0.0% 0 49% 1 00% 0 0.0% 0 0.0% 0 11.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 0 0.0% 0 0.0% 0 0.0% 0
Ebay 9.0% 16 30.5% 6 49% 1 0.0% 0 7.0% 1 11.3% 2 19.1% 3 38% 1 43% 0 0.0% 0 86% 2 6.4% 1
John Lewis 0.3% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sainsbury’s 0.6% 1 0.0% 0 49% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 92% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
ToysR Us 81% 15 18.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 465% 11 0.0% 0 0.0% 0
Animal Medic 1.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cotswold Outdoor 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 53% 1 0.0% 0
Dance Direct 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 63% 1 0.0% 0 0.0% 0
Decathalon 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Early Learning Centre 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Equestrian 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Evans Cycles 2.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
GJW Titmuss 0.2% 0 0.0% 0 0.0% 0 45% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Game 4.7% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 221% 5 30.8% 2 0.0% 0 0.0% 0 64% 1
Go Outdoors 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 30.8% 2 0.0% 0 0.0% 0 0.0% 0
Golf Support 0.7% 1 0.0% 0 0.0% 0 0.0% 0 11.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Groomers 1.1% 2 0.0% 0 0.0% 0 0.0% 0 17.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
JD Sports 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nike 0.8% 1 0.0% 0 6.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pet Planet 0.4% 1 37 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Proswimwear 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 1 0.0% 0
Robinsons Equestrian 0.5% 1 0.0% 0 0.0% 0 0.0% 0 92% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Smyths 0.4% 1 37 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sports Direct 1.7% 3 0.0% 0 0.0% 0 14.2% 1 17.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 179 20 24 8 11 14 15 24 7 23 18 17
Sample: 127 11 13 12 9 17 9 11 9 13 12 11
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Weighted: for Carter Jonas May 2016

Total Zonel Zone?2 Zone3 Zone4d Zoneb5 Zone 6 Zone7 Zone8 Zone9 Zone 10 Zone 1l

Q17 Where do you normally do most of your household's shopping for furniture, carpets, other floor coverings and household textiles (includes beds, sofas, tables, etc)?

Excl Nulls
Arnold 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 52% 5 0.0% 0
Bingham 0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 4 11% 1 0.0% 0
Blidworth 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2
Bracebridge Heath 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0
Farmsfield 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1
Farndon 0.1% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grantham 49% 37 56% 4 4.0% 3 13.4% 4  0.0% 0 0.9% 0 33% 4  1.0% 1 376% 13 89% 6 11% 1 24% 2
Lincoln 128% 97 6.7% 5 10.6% 9 21% 1 27% 2 13.0% 7 360% 39 47.0% 33 3.9% 1 0.0% 0 0.0% 0 0.0% 0
Mansfield 73% 55 